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WELCOME TO KAPLAN

Kaplan’s vision is to become Singapore’s “Private
Education Institute of Choice”. We are committed
to helping our students to achieve their career and
educational goals through lifelong learning opportunities.
Through excellence in teaching and learning, Kaplan
always aims to do the very best for our students. Our
frequent accolades are testament to that ideal. Kaplan
was recognised as the Number #1 Private Education
Institute in Singapore as part of a comprehensive study
carried out by JobsCentral*. On top of this, we have

been voted amongst the Top 3 Best Private Schools in
Singapore by the AsiaOne People’s Choice Awards in
2009, 2010, and from 2013 to 2016.
In developing new ideas, encouraging life-long learning
and promoting lasting knowledge, we are creating a
unique environment where students can be inspired to
excel in their chosen course of study. I encourage you to
explore Kaplan and find out more about what we can do
for your educational and career goals.

Mr Leon Choong
President, Kaplan Singapore

*

2012/2013 JobsCentral Learning and Rankings Survey
2013/2014 JobsCentral Learning and Rankings Survey
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LIVING AND STUDYING IN SINGAPORE

The World’s Greatest City
Our multi-racial city has delighted visitors with its
blend of East and West, and is a melting pot of cultures.
Known as a food paradise, Singapore will not disappoint,
from affordable hawker fare to restaurants serving
international cuisines. In recent years, Singapore has
enhanced its tourist attractions and entertainment
destinations, so visitors will have to keep up with the
pace of activities in the Lion City.

Kaplan’s students in Singapore learn, live and play in this
vibrant and progressive city, with the assurance their
education is of the highest standards in Asia.
In addition to course fees, students must manage their
own living expenses. The following is a sample breakdown of the costs for daily necessities:

Located in the heart of Asia, Singapore is easily
accessible for international students. English is the
main language for communication here, affording ample
opportunities for students to improve their English.
Furthermore, Singapore possesses a pro-education
environment and has a reputation for transparency, as
the country is gearing to attract 150,000 international
students to its shores by 2015.
Today, Singapore has transformed itself into a dynamic
global city, offering many avenues for students to
pursue knowledge, from public facilities, such as
libraries and research centres, to the many world-class
events organised here, such as international business
conferences.
As a leading centre for finance and business, Singapore
boasts one of the best business environments in Asia.
Singapore is an important Asian hub for various industries in finance, the arts and sciences, thus growing the
employment opportunities here.
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Food

S$325 - S$500
per month1

Transportation

S$100 - S$200
per month1

Clothing

From S$1001

Telecommunications

From S$40
per month2

Books and Stationeries

From S$200 - S$4001

Personal Expenses

S$50 - S$100
per month3

1

Varies with individuals

2

Varies with usage and promotional packages subscribed

3

Varies with individuals; toiletries, entertainment, haircut,
miscellaneous

Chinatown

Little India

Haji Lane

Marina Bay Sands

Gardens by the Bay

Sentosa Island

Bugis Street

KAPLAN CITY CAMPUSES AND FACILITIES

We understand that a conducive learning environment,
ample facilities, and a place to bond with classmates
is integral to student life. We are constantly improving
our services and facilities to ensure or students have an
optimal studying environment. Our Kaplan City campuses
are also conveniently located in the Dhoby Ghaut and
Bugis District, in Central Singapore.

to provide students convenience and conducive study
environment, with state-of-the-art classrooms and
computer labs, high-speed wi-fi, study and relaxation
lounges, easy access to comprehensive library resources
and food and beverage outlets on campus.

Studying at Kaplan Higher Education Academy
Our variety of full-time programmes at Kaplan cater to a
wide range of student needs, background and aspirations.
We cover disciplines such as Accounting and Finance,
Business and Management, Communication and Media,
Hospitality and Tourism Management, Humanities and
Social Sciences, Information Technology, Language and
Law.
Whether you are a high school graduate ready to embark
on a diploma, aspiring to further your education with a
recognized university degree, or a working adult looking
to seek employment opportunities abroad. Kaplan offers
you the flexibility, choice of programmes and support
you need.

A Private Education Institute of Choice
Kaplan Singapore is committed to achieving the highest
quality standard in every aspect of our operations. We
have received various awards which recognises us a
private education institute of choice.
We remain as the most preferred Private Education Institution (PEI) from the JobsCentral Learning Rankings
and Survey Report 20131. On top of that, we are also the
most preferred PEI among most respondents interested
in acquiring a Bachelor’s degree or Professional Certificate.
In addition, Kaplan has been voted as one of the top 3
private institutes in Singapore at Asiaone People’s Choice
Awards2 in consecutive year since the award started
running in 2010.
From top to bottom: Kaplan City Campus @ PoMo, Kaplan City
Campus @ Wilkie Edge, Kaplan City Campus @ Bugis

Conveniently Located and Connected
The campuses are located in the heart of the city, all
within walking distances from 4 MRT stations across
major train lines. All campuses are strategically located

05

1

JobsCentral Learning Rankings and Survey: An annual study of the private higher education rankings and learning preferences in Singapore.

2

AsiaOne People’s Choice Award: The Awards are organised by Asiaone, the region’s leading news and lifestyle website that aggregates
content from Singapore Press Holding’s massive portfolio of magazines and newspapers. AsiaOne People’s Choice Awards is a testament
to the popularity and acceptance of the nominated brand names and products by the website’s audience. Readers get the power to decide
which brands, products and services are worthy to receive the AsiaOne People’s Choice Awards.

PC Lab, Kaplan @ Wilkie Edge

Study Area, Kaplan @ PoMo

Classroom, Kaplan @ Bugis

Courtyard, Kaplan @ PoMo

The Synergy Pod, Kaplan @ PoMo

Library, Kaplan @ PoMo
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STUDENT CLUBS

The Kaplan Student Council (KSC) is made up of students from a diverse range of nationalities.
KSC members are effectively student ambassadors. Within the Kaplan Student Council, there are
various Interest clubs and International Community clubs for students to experience their interests

EST
. 2011

with their fellow members and to feel at home with their friends from the same community.

Kaplan Public
Speaking Club

Kaplan Dance Club

Photography Club

The Kaplan Dance Club
(KDC) is formed to create
and spread appreciation
and passion for the art of
dance.

The Kaplan Photography
Club welcomes all
photography enthusiasts,
to come together to
share tips on improving
photographic and editing
skills, in workshops and
outdoor shoots.

Kaplan SG Tennis
Club (KSTC)

Kaplan SG Badminton
Club (KSBC)

Badminton Club

For tennis enthusiasts,
Kaplan SG Tennis clubs
offers a platform for
members to play tennis
together on our weekly
session.

Connect with badminton
players of all levels who
are in the Kaplan SG
Badminton Club. The
players meet weekly for
some sparring action.

With an increasing number
of students interested in
Basketball, the club was
formed to bring together
like-minded students, with
training every Monday
evening.

Korean International
Students Society @
Kaplan (

Chinese Student
International (CSI)
Club

Kaplan Vietnamese
Community (VNCK)

PELIKAN (Pelajar
Indonesia @ Kaplan)

Kiss-K is a community
group to guide, bond and
unite Korean students
at Kaplan. We take care
of the welfare of our
students with frequent
events, gatherings and fun
activities.

Chinese Students
International Club (or
known as CSI) is formed
with the aim of bringing
students from China
together, and promoting
social and cultural
activities.

VNCK is a community
network of Vietnamese
students. We had held
many activities since
founding to unite and
support all Vietnamese
students in both study and
life aspects.

PELIKAN is an active
Indonesian student
community group at
Kaplan. We aim to be the
connecting platform that
unites and strengthens
the bonding of Indonesian
students studying in
Kaplan Singapore.

Kaplan Public Speaking
Club is open for students
who wish to improve their
public speaking skills.
Like-minded members can
work together to further
develop their confidence
and communication skill.

Football Club
Students from various
nationalities play together
regularly, so this is a
great chance to meet
like-minded football
enthusiasts and make new
friends!
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Students Club for
Information Systems
and Technologies
Kaplan Singapore SCIST
is an IT club for all
Kaplan students who are
passionate for IT and
would want to enhance
their learning experience
in an interactive way.

STUDENT TESTIMONIALS

Florencia Irene Gozali, Indonesia

Rex Lee, Malaysia

Lavenia Ayu, Indonesia

Bachelor of Commerce in Accounting
and Finance (Double Major)

Bachelor of Business Studies in
Finance

Bachelor of Science (Hons) in
Management with Marketing

Murdoch University Graduate

University College Dublin Graduate

Payroll Executive, Singapore
Accounting Firm

Assistant Compliance Manager,
Tokyo Marine Life Insurance
Singapore Ltd

Royal Holloway, University of London
Graduate (2015)
Business Development Executive,
Singapore IT Firm

I especially love the lecturers
because they taught us practical
knowledge which I can relate to
in real life. Upon graduating, I was
selected to work in a construction
firm in Singapore as a payroll
executive. I am glad to have received
the necessary knowledge which
helped me excel in my workplace!

Ding Tiantian, China – Awarded
Vice Chancellor’s Commendation
Awards for Academic Excellence
Bachelor of Commerce in Finance,
Murdoch University, Australia
The campus provided me with a
comfortable study environment,
and the experienced lecturers had
professional teaching attitudes
and were responsible towards
our studies. I have learnt a lot of
practical skills and concepts that go
beyond the textbook.

I chose to study at Kaplan because
of the experienced lecturers, staff
and a centralised location. Kaplan
provides a broad spectrum of
recognised courses that are relevant
to the needs of the market. and also
prepared me to pick up my role at
work faster with basic knowledge of
financial tools.

I was able to receive 3 job offers in
less than a month upon graduation,
and I am currently working as a
business development executive with
a Singaporean IT Firm. I was able to
apply both theoretical and practical
knowledge gained throughout
my course of studies with Royal
Holloway, University of London into
my current job requirements.

Thanaphorn Jearanaikulvanich,
Thailand

Teo Xiao Fong, Malaysia

Diploma in Professional Business
English

Bachelor of Arts (Honours)
Accountancy and Financial
Management

Kaplan Higher Education Academy

University of Portsmouth

Studying at Kaplan was a great
experience as I made new friends
and we helped each other in our
studies. I am encouraged to do a lot
of self-directed learning, improving
my English skills.

With more than 200 courses to
choose from and with Kaplan
being recognised as the number
1 preferred choice for Private
Education in Singapore, choosing to
further my studies in Singapore with
Kaplan is made easier.
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THE KAPLAN RESIDENCES

Located at 1A Short Street, Kaplan Accommodation @Short
Street is just opposite from Kaplan City Campuses (PoMo
and Wilkie Edge). It is the ideal accommodation location
given its proximity to the city centre with accessibility to
amenities for everyday convenience.

• Mini fridge
• WiFi connection
• Air Conditioning
For students who enjoy having meals with fellow residents,
there is a large dining area for a communal experience.

It is well-connected by numerous buses and MRT stations,
and numerous food options at nearby food centres, coffee
shops, supermarkets and 24-hour convenience store, all
within walking distance from the residence.

Students looking for a place to relax after a hard day
in school can find a Café and restaurants within their
premises on the ground floor.

Rooms and Facilities

Laundry services are also available via coin-operated
washing machines and dryers for the convenience of
our students.

Students can look forward to immediately settling in.
The Quad room (4-pax sharing) has:
• Double-decked bed (mattress and bed linen provided)
• Personal wardrobe
• Individual study area

Full-time housekeepers ensure housekeeping is regularly
done. There is general cleaning weekly where rooms will
be cleaned twice a week. Common bathrooms and toilets
are cleaned every 2 hours.

Packages

Application Fee

Deposit

Hostel Fee

Total

Package A^
2-month Contract

$168

$660

$1,320

$2,148

Package B^
4-month Contract

$168

$640

$2,560

$3,368

$35/day

$84 + Hostel Fee
Per number of
days subject to
a cap of $660

Package C^
Short Stays
(1 month and lesser)

$84

-

^Complimentary Airport Pickup service is available for Packages A and B.
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Fitness Corner

Restaurants

Corridor

Quad-Room, Double-decked Bed

Quad-Room, Individual Study Area

Recreational Area

Transportation

OUR UNIVERSITY PARTNERS
At Kaplan, we are continuously forging deeper relationships with international university
partners to offer new programmes and specialised academic track options. Kaplan’s university partners offer advanced standing to our students, allowing you to articulate directly to a
Bachelor’s degree programme. Our list of renowned university partners include:

Royal Holloway, University of
London is one of the UK’s leading
research-intensive universities
covering a broad range of subjects
spanning the arts and humanities,
sciences, social sciences,
management and economics.
Our academics are able to provide
analysis, opinion and expertise on
a wide range of research areas and
current affairs.
• Ranked 118th Top University
in the world by Times Higher
Education World University
Rankings for 2014/2015
• Ranked 34th in the UK by The
Times Good University Guide
2015
• Member of AMBA, ABS and ACU
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University College Dublin is one of
Europe’s leading research-intensive
universities; an environment where
undergraduate education, masters
and PhD training, research,
innovation and community
engagement form a dynamic
spectrum of activity.
• UCD College of Business holds
the prestigious Triple Crown
accreditations from AACSB,
EQUIS and AMBA
• Ranked in the Top 1% of
universities worldwide by Times
Higher Education World
Universities Ranking 2014/2015
• UCD College of Business is
ranked 35th in Europe by
Financial Times Ranking 2014

At Murdoch University in Perth,
Australia, we’re proud to have more
than 22,000 students and 2,000
staff from across 90 different
countries with a desire to discover,
use their imaginations and
ultimately make a difference.
• Ranked in the world’s Top 2% of
higher education institutions
by Times Higher Education World
University Rankings for 2013/2014
• Ranked in the world’s Top 60
universities by Times Higher
Education 100 Universities under
50 years old, 2014
• Ranked world’s Top 26th for the
most international university
under International Outlook by
Times Higher Education World
University Rankings 2013/14

The University of Portsmouth
has a vibrant population of over
21,000 students, including 4,000
international students from 140
countries. The University runs
a rich variety of undergraduate
courses – almost 300. Portsmouth
is also a top university for student
satisfaction.
• Ranked 31st in Accounting
and Finance courses by The
Complete University Guide 2014
• Accredited by CIMA and ICAEW
• Degree designed to allow F1 to
F9 exemptions from ACCA

With over 35,000 students across
140 countries, Northumbria
University is one of the UK’s
largest public universities.
Established since 1880,
Northumbria has a lustrous history
of more than 135 years.
• Awarded “Business School of
the Year” by Times Higher
Education Awards 2015
• Ranked 21st for outstanding
student experience world
University by Times Higher
EducationStudent Experience
Survey
• Ranked 7th for education in the
UK by The Guardian University
Guide 2015

We are a university where curiosity
prevails, and where exploring
new ways of thinking and pushing
boundaries, isn’t just encouraged,
it’s expected. We are committed to
two things: excellence in teaching
and excellence in research.
• Ranked in the world’s Top 2% of
higher education institutions by
Times Higher Education World
University Rankings for 2013/14
• Ranked in the world’s Top 2%
of universities by QS World
University Rankings 2013/14
• Ranked in the world’s Top 30
universities under 50 years of
age by Times Higher Education
100 Under 50 2014

• Ranked 3rd for Physiotherapy
in the UK by The Complete
University Guide 2015
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KAPLAN HIGHER
EDUCATION ACADEMY

KAPLAN HIGHER
EDUCATION ACADEMY

DIPLOMA IN PROFESSIONAL BUSINESS ENGLISH
The Diploma in Professional Business English programme (PBEP) offered by Kaplan Higher Education
Academy is designed to develop non-native English speakers’ English language skills in preparation for
successful entry into their mainstream academic programme of study.
Students who are unable to meet the English proficiency entry standards for Kaplan diploma programme
(i.e. IELTS 5.5, TOEFL IBT 65-78 or a pass in GCE ‘O’ level English or equivalent) are required to take the
PBEP and attain at least a passing grade.
PBEP concentrates on developing the skills students will need to become a successful and confident
language user by using authentic reading passages and unscripted recordings, and exposing students to
real English as it is being used around the world today. With purposeful integration of critical thinking,
students will be able to develop strategies for success both in and out of the classroom.
Students are assessed regularly with unit tests, writing assignments, oral presentations, listening practice
tests and a final examination. Participation and classroom use of English are also taken into consideration.

Learning Outcomes
As skills are developed throughout the course, students
are able to:
• Integrate confidently into an English speaking
environment
• Discuss events from newspapers, radio or TV with
friends and work colleagues
• Talk confidently about work, travel and study plans
• Argue a case in both written and spoken English
• Talk and write about business matters
• Arrange and take part in interviews
• Communicate effectively in formal and informal
writing
• Give presentations on a broad range of topics
After completion, students are expected to be able to
understand lectures for their academic subjects, analyse
examination questions and provide appropriate
answers.
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Progression Chart
Entry
Requirement

PBEP Levels

Estimated
Duration

TOEFL IBT below
10 or below IELTS
2.0 (all bands 1.5
or above)

Level 1
Beginner

2 Months

TOEFL IBT 10
or IELTS 2.0 (all
bands 2.0 or
above)

Level 2
Elementary

2 Months

TOEFL IBT 20
or IELTS 3.0 (all
bands 2.5 or
above)

Level 3
Pre-Intermediate

2 Months

TOEFL IBT 40
or IELTS 4.0 (all
bands 3.5 or
above)

Level 4
Intermediate

2 Months

TOEFL IBT 60
or IELTS 5.0 (all
bands 4.5 or
above)

Level 5
UpperIntermediate

2 Months

KAPLAN HIGHER
EDUCATION ACADEMY

CERTIFICATE IN FOUNDATION STUDIES
The Certificate in Foundation Studies (CFS) is a foundation course for students who do not meet the
minimum entry requirement needed for the full-time Kaplan diploma study.
Students will build up core skills required for tertiary study, including: academic English language skills
such as reading, writing, listening and speaking; critical thinking skills such as critical reading, and
analytical skills; and basic mathematical skills allowing students to apply basic mathematical concepts.
Course Structure
3 subjects completed in 2 months
• English for Academic Purposes

•

Critical Thinking

•

Mathematics

DIPLOMA IN BUSINESS AND LAW
This course aims to equips students with a broad understanding of businesses and the legal frameworks
within which they operate. It provides students the strategic management tools and theoretical concepts
to analyse firms in different industries, along with an understanding of human resource management, in
order to address diverse legal issues within the local and international context. Students will develop the
skills and know-how to prepare legal documents to meet legal needs and formal requirements.
Course Structure
8 modules completed in minimum 8 months
•
•
•
•

Introduction to Management
Issues in International Business
Personnel Management
Project Management

•
•
•
•

Commercial Law
Land Law and Conveyance
Legal Research and Writing
Family Law

DIPLOMA IN LEGAL STUDIES
The course introduces students to Paralegal Studies and equips them with basic skills in legal research
and writing, allowing them to analyse case studies and prepare legally binding documents. Students will
acquire a sound knowledge of law and its practice to effectively support legal practitioners, and possess
in-depth to continue to higher level studies.
Course Structure
8 modules completed in minimum 8 months
•
•
•
•

Commercial Law
Criminal Law
Family Law
Intellectual Property Law

• Introduction to Singaporean and International
Legal Systems
• Law of Tort and Civil Obligation
• Property Law and Conveyance
• Wills and Estates

DIPLOMA IN ACCOUNTANCY
This programme is designed to provide students with a solid foundation in accountancy concepts, practices
and skills. The diploma will prepare students with sound knowledge and skills for further study at degree
level.
Course Structure
8 units completed in minimum 8 months
•
•
•
•

Financial Accounting
Management Accounting
Principles of Banking and Finance
Commercial Law

•
•
•
•

Quantitative Analysis
Business Information Systems
Economics I
Introduction to Management
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KAPLAN HIGHER
EDUCATION ACADEMY

DIPLOMA IN MASS COMMUNICATION
This course aims to encompass all essential skills for Mass Communication. It educates students on the
impact of technology on the communication industry, as well as the role, importance and techniques of
effective communication in both consumer and industrial markets. Students will develop the skills to apply
appropriate tools and techniques for the promotion of both goods and services.
Course Structure
8 modules completed in minimum 8 months
•
•
•
•

Introduction to Management
Introduction to Mass Communication
Marketing Principles
Research Project

•
•
•
•

Advertising and Public Relations
Journalism and Ethics
Social and New Media
Contemporary Smartphone Video Production

DIPLOMA IN EVENTS MANAGEMENT
This programme is designed to provide students with a solid foundation to thrive within the highly
competitive events space. The diploma will prepare students with the skills to plan and execute events
as well as address issues within the tourism and events industry.
Course Structure
8 units completed in minimum 8 months
•
•
•
•

Introduction to Management
Tourism Systems
Marketing Principles
Commercial Law

•
•
•
•

Project Management
Advertising and Public Relations
Event Sponsorship and Promotions
Event Planning and Operations

DIPLOMA IN COUNSELLING
This programme is designed to provide students with a solid foundation in counseling concepts, practices
and skills. The diploma will prepare students with sound knowledge and skills for further study at degree
level.
Course Structure
8 units completed in minimum 8 months
•
•
•
•

Foundational Psychology
Counselling Theories
Counselling Skills
Counselling Ethics

•
•
•
•

Career Counselling
Group Counselling
Conflict Management
Crisis Intervention

DIPLOMA IN BUSINESS AND INFORMATION MANAGEMENT
This course introduces students to how data and information are organised and used in companies today,
equiping them with essential skills in business statistics, information systems and database managment to
deal with large amounts of data.
Course Structure
8 units completed in minimum 8 months
•
•
•
•
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Quantitative Analysis
Introduction to Management
Accounting for Managers
Principles of Information Systems and Data
Management

• Introduction to Database Design and
Development
• Introduction to Multimedia and the Internet
• Project Management
• Introduction to Computer Science

KAPLAN HIGHER
EDUCATION ACADEMY

DIPLOMA IN COMPUTER FORENSICS
This course introduces students to forensic principles and fundamental methodologies of designing and
analysing security critical systems, in an age where companies and organisations increasingly rely on digital
systems to store, communicate and transact sensitive data.
Course Structure
8 units completed in minimum 8 months
• Computational Mathematics
and Computer Architecture
• Introduction to Computer Science
• Introduction to Data Communications
• Introduction to Database Design
and Development

•
•
•
•

Introduction to Multimedia and the Internet
Principles of Computer Forensics
Principles of Computer Security
Principles of Information Systems
and Data Management

DIPLOMA IN INFORMATION TECHNOLOGY
This course introduces students to realities of working in info-communication technologies in the
knowledge-based economy. The course introduces students to subjects including computer science,
data communications, computer and information systems, data management and multimedia.
Course Structure
8 units completed in minimum 8 months
•
•
•
•

Introduction to Computer Science
Introduction to Data Communications
Introduction to Programming using Java
Computational Mathematics and Computer
Architecture

• Fundamentals of Computer Systems
• Introduction to Multimedia and the Internet
• Principles of Information Systems
and Data Management
• Introduction to Database Design and
Development

DIPLOMA IN WEB TECHNOLOGIES
This course introduces students to the different web technologies commonly used in website development
today. The course exposes students to computer arithmetic, computer science, networking equipment and
techniques, multimedia development, basic concepts of database management, mobile application design
and the creation of dynamic and robust websites with PHP.
Course Structure
8 units completed in minimum 8 months
• Computational Mathematics and
Computer Architecture
• Introduction to Computer Science
• Introduction to Programming using Java
• Introduction to Database Design and Development

• Introduction to Multimedia and the Internet
• Introduction to Data Communications
• Programming and Design of Mobile
Applications
• Web Programming using PHP
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KAPLAN HIGHER
EDUCATION ACADEMY

DIPLOMA IN COMMERCE
•
•
•
•
•

Business Administration
Business Economics
Finance and Banking
General Studies
Hospitality and Tourism Management

•
•
•
•

Human Resource Management
Logistics and Supply Chain Management
Marketing Management
Sales and Retail Management

The Diploma in Commerce is a pathway programme designed to fulfill the requirements of many first year
Business Bachelor’s degree courses. Upon completion of the Global Diploma, students can continue to
pursue a Bachelor’s degree awarded by our university partners at Kaplan in Singapore.
Course Structure
4 core modules; students either choose 1 of the 8 specialisations or General Studies; to be completed in 8
months.
Core Modules
• Introduction to Management
• Accounting for Managers

Business Administration
This specialisation addresses key concepts and knowledge
for entry into the business world. Students learn marketing
and communication strategies to integrate well into the
workforce.

Hospitality and Tourism Management
This specialisation equips students with hospitality and
tourism related concepts. Incorporating creative learning
with interactive lessons, students are exposed to practical
opportunities to understand these industries.

•
•
•
•

•
•
•
•

Issues in International Business
Personnel Management
Project Management
Marketing Principles

Tourism Systems
Commercial Law
Food and Beverage Operations Management
Marketing Principles

Business Economics
This specialisation prepares students to become future
business leaders through exposing them to economic
concepts, law and finance and their application to the
real world.

Human Resource Management
This specialisation provides students an understanding
of major issues in industrial relations, human resource
functions, training and development, and human resource’s
roles in helping an organisation achieve its goals.

•
•
•
•

•
•
•
•

Principles of Banking and Finance
Commercial Law
Microeconomics A
Macroeconomics A

Finance and Banking
This specialisation equips students to communicate,
analyse and handle general business management
functions within organisations. Students study qualitative
and quantitative subjects, and develop basic skills
required for successful careers in a chosen area.
•
•
•
•

Corporate Finance
Financial Reporting and Analysis
International Finance
Principles of Banking and Finance

General Studies
This specialisation allows students to undertake a general
diploma in Business and Commerce.
•
•
•
•
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• Quantitive Analysis
• Economics I

Business Information Systems
Commercial Law
Marketing Principles
Principles of Banking and Finance

Labour Management Relations
Personnel Management
Training and Development
International Human Resource Management

Logistics and Supply Chain Management
This specialisation emphasises an understanding of logistics
and supply chain management in the global context.
Students acquire fundamental skills in strategic logistics
planning, precision management and process control.
•
•
•
•

Principles of Logistics Management
Supply Chain Management
Purchasing Management
Transportation and Distribution Management

Marketing Management
This specialisation provides a broad understanding of
marketing management in association with environmental
factors, consumer behaviour, market influences to formulate
effective marketing strategies.
•
•
•
•

International Marketing
Marketing Communications
Consumer Behaviour
Marketing Principles

•
•
•
•

Marketing Principles
Purchasing Management
Sales and Service Management
Retail Operations Management

KAPLAN HIGHER
EDUCATION ACADEMY

Sales and Retail Management
This specialisation provides students with an
understanding the principles of marketing, supply and
purchasing processes, selling in the context of the retail
sector and retail operations.

UNDERGRADUATE PATHWAYS
Graduates may choose to pursue degrees in the
following areas:
• Business Management
• Business Economics
• Finance
• Hospitality and Tourism
• Internationa Marketing

• International Trade
• Investments
• Logistics
• Marketing

KAPLAN ‘O’ LEVEL PREP SCHOOL
This preparatory course equips and prepares students for the Singapore – Cambridge GCE ‘O’ Level
Examination to progress into various pathways including Kaplan diploma, local junior colleges and
polytechnics and Kaplan international colleges. Students attend interactive classes taught by experienced
lecturers. Full scholarships are available, subject to terms and conditions.
Course Structure
7 modules completed in 12 months
Compulsory Modules

Optional Modules

•
•
•
•
•

• Chinese
• Geography

English
Mathematics
Physics
Additional Mathematics
Principal of Accounts

Chinese - 5 S3 slots in May

Pathways
Kaplan Diploma
‘A’ Level

‘O’
LEVEL

BACHELOR’S
DEGREE

Polytechnic Diploma
Foundation Certification in UK

School Hours
• Mon to Fri, 8.30am to 3.15pm*
• Session 1: 8.30am to 11.30am
• Session 2: 12.15pm to 3.15pm
• Session 3: 3.30pm to 6.30pm (*for some subjects
and scheduled supplementary classes)
•
•
•

There is a subject review for each subject on a
Saturday every term. (Term 2-4)
Teachers may add on extra revision classes in the free
evening slots if need be.
For students who enter in Jan, extra classes (during
S3) during the first term, Jan to Mar.
Mon

Tue

Wed

Thu

Fri

S1

ENG

ENG

ENG

ENG

ENG

S2

AMATH

MATH

PHY

POA

POA

S3

GEO

A sample time-table for a typical week

GEO

Time-table varies in terms of number of slots per subject
during the week but students will have classes S1 and S2,
Mon to Fri and S3 on certain days. Total contact hours
for the 12-month course: More than 1,200 for the 5 core
subjects
Term Breaks
• 1-week break in December (Christmas and New Year)
• 1-week break in February (Chinese New Year)
• 1-week break in March (Term Break)
• 2-week break in June (Term Break)
Certificate Awarded
Candidates who obtained at least a Grade 6 or better in
one or more subjects will receive a Singapore-Cambridge
General Certificate of Education (Ordinary Level) from
SEAB. Kaplan will also confer students a Certificate
of Attendance for those who meet the attendance
requirements.
Entry Requirements
• Completion of Secondary 3 or Year 9 or equivalent
• IELTS 5.5 or completion of Diploma in Professional
Business English Programme (PBEP) Level 5 or
equivalent
• Minimum Age: 15 years old as of 1st Jan of the year
of GCE O-Level examinations
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KAPLAN HIGHER
EDUCATION ACADEMY

DEGREE EXPERIENCE PROGRAMME (DEP)
The Degree Experience Programme (DEP) allows students a chance to experience 4 university programmes,
guiding them to make an informed choice on which degree programme to pursue.
Students will attend selected lessons taught by on-campus lecturers, and experience mock assignments,
presentations and class activities. 2 modules from each university’s degree programme will be offered.
Students will try out sample assignment topics and final exams, learn to do referencing and citation for
assignments, as well as understand the respective university’s grading system and programme assessment
methods.
Course Structure
8 modules completed in 48 hours
Participating Universities
Royal Holloway, University of London
• Ranked 102nd Top University in the world by Times Higher Education 2013/14
University College Dublin
• UCD School of Business holds the prestigious Triple Crown accreditations from AACSB, EQUIS and
AMBA
Northumbria University
•

Newcastle Business School ranked Top 25 Business School in the UK by The Sunday Times University
Guide 2013

University of Portsmouth
• Degree designed to allow for F1 to F9 exemptions from ACCA

ENGLISH EXPERIENCE PROGRAMME (EEP)
The English Experience Programme (EEP) is designed to help international students improve their English
in just 3 weeks while experiencing student life in Singapore.
Students will study on site at Kaplan’s city campuses, while participating in interactive lectures and oral
presentations to improve their general English language skills. Students will be awarded with a Certificate
of Participation upon completion of the programme.
Course Structure
3 Weeks

STUDY TOUR
The Study Tour programme allows international students to experience customised English lessons in
Singapore while enjoying a vacation. The programme’s commencement and duration can be tailored
according the request of each group of students, at a minimum of 15 study hours. Students can also
choose to request for optional tours that will bring them to local attractions. They will be awarded with
a Certificate of Participation upon completion of the programme.
Course Structure
To be advised
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ROYAL HOLLOWAY,
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ROYAL HOLLOWAY
UNIVERSITY OF LONDON

BACHELOR OF SCIENCE (HONOURS)
• Management
• Management with Accounting

• Management with International Business
• Management with Marketing

This programme allows students to acquire a broad set of knowledge and skills that makes them highly
employable within the management, accounting and international business and marketing fields.
Course Structure
12 units completed in 18 months over 3 academic sessions
Core Modules
• Strategic Management
• Managerial Accounting
• Marketing Management

• Asia Pacific Business
• The Global Economy
• Modern Business in Comparative Perspective

Management
This programme covers all the key areas of management,
from strategy to marketing, and from accounting to
e-commerce. It offers a wide array of study topics and
has a strong practical focus.

Management with International Business
This programme offers an understanding of the development
of multi-nationals on the international economic stage,
foreign direct investment by Asia Pacific companies in
Europe, and European businesses in the European Union.

(Choose 1)
• Choose either Strategic Management Accounting OR
European Business OR Marketing Research
• Choose either International Financial Accounting OR
Multinational Enterprise OR Consumer Behaviour

•
•
•
•

(Choose 2)
• Choose either Strategic Finance OR Asia Pacific
Multinationals OR Advertising and Promotion in
Brand Marketing
• Choose either Accounting for Corporate
Accountability OR Clusters, Small Business and
International Competition OR E-Commerce
Management with Accounting
These modules enable students to understand issues
such as accounting and strategy, the international
financial accounting environment, and corporate duties
of accountability to third party stakeholders.
•
•
•
•
•

Strategic Management Accounting
International Financial Accounting
Strategic Finance
Accounting for Corporate Accountability
Choose either Asia Pacific Multinationals OR
Advertising and Promotion in Brand Marketing
• Choose either Clusters, Small Business and
International Competition OR E-Commerce

European Business
Multinational Enterprise
Asia Pacific Multinationals
Clusters, Small Business and International
Competition
• Choose either Strategic Finance OR Advertising and
Promotion in Brand Marketing
• Choose either Accounting for Corporate
Accountability OR E-commerce
Management with Marketing
This programme combines core topics in modern
management with the skills and techniques of
marketing, providing a solid grounding in the theories
and practice and preparing students for a successful
career in the field of marketing.
•
•
•
•
•

Marketing Research
Consumer Behaviour
E-Commerce
Advertising and Promotion in Brand Marketing
Choose either Strategic Finance OR Asia Pacific
Multinationals
• Choose either Accounting for Corporate
Accountability OR Clusters, Small Business and
International Competition
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UNIVERSITY COLLEGE DUBLIN
NATIONAL UNIVERSITY OF IRELAND

BACHELOR OF BUSINESS STUDIES (HONOURS)
•
•
•
•
•

Banking and Wealth Management
Finance
Business with Law
Human Resource Management
Information Management

•
•
•
•

Logistics and Supply Chain Management
Management
Marketing
Project Management

This programme provides students with a strong conceptual and practical understanding of business and
management. Students develop important technical, knowledge-application, communication, team-building
and leadership skills consistent with the changing needs of modern day businesses.
Course Structure

Core Modules

8 core modules; students specialise by choosing 4
pathway modules. The duration of the programme
is as follows:

•
•
•
•
•
•
•
•

STAGE 1

Exemption granted due to accredited
prior learning

STAGE 2

One academic year (min. 9 months)

STAGE 3

One academic year (min. 9 months)

Pathway Modules:
Banking and Wealth Management
• Accounting Information for Managers
• Banking and Finance
• Wealth Planning and Management
• Investment and Portfolio Management
Finance
• Financial Management
• Accounting Information for Managers
• Investment and Portfolio Management
• Treasury and Risk Management
Business with Law
• Company Law
• Commercial Law
• Contract Law
• Law in Business
Human Resource Management
• Management Practice
• Managing Diversity in Employment
• International Human Resource Management
• Human Resource Development
Information Management
• E-Business Infrastructure and Applications
• Expert Systems
21

Human Resource Management
Economic Policy and the Global Environment
Marketing Management
Cross Cultural Management
Management of Organisations
Data Analysis for Decision Makers
Business Strategy
Project Management

• Business Analytics
• Management Information System
Logistics and Supply Chain Management
• Supply Chain Management
• Operation Management
• Global Logistics
• Supply Chain Planning and Control
Management
• Operations Management
• Global Business
• Organisational Knowledge, Creativity and Innovation
• Entrepreneurship and Innovation
Marketing
• Consumer and Buyer Behaviour
• Global Marketing
• Strategic Marketing Management
• Marketing Communications and Digital Marketing
Project Management
• Business Ethics
• Leadership and Change Management
• Global Operations and Supply Chain Management
• Project Analytics

UNIVERSITY
COLLEGE DUBLIN

MASTER OF SCIENCE IN FINANCE
This course is designed for managers and professionals wishing to advance their education and
careers in different business and management areas. The programme promotes progressive learning
and development of transferable business skills through an understanding of theoretical frameworks in
management, creative application of these frameworks to questioning and interpreting business practice
and problem-solving, and development of interpersonal, leadership and communication skills.
Course Structure
7 modules with 2 research papers to be completed in a minimum of 12 months in Singapore
•
•
•
•
•
*

Organisational Behaviour
Global Strategic Management
Corporate Financial Management
Portfolio and Risk Management
Strategic Finance

•
•
•
•

Advanced Treasury Management
Derivatives Securities
Research Paper 1*
Research Paper 2*

Research Paper 1 and 2 will be prepared concurrently from Term 1 and to be finalised for submission at the end of Term 4.

MASTER OF SCIENCE IN MANAGEMENT
The Master of Science (MSc) is designed for managers and professionals wishing to advance their education
and careers in different business and management areas. The programme promotes progressive learning of
general management and specialist knowledge, and development of transferable business skills, imperative
for success in senior and top management positions in today’s rapidly changing business environment.
Through the course, students will gain an understanding of theoretical frameworks in management, and the
creative application of these frameworks to questioning and interpreting business practice, problem-solving
and improvement of leadership and communication skills.
Course Structure
6 modules with 2 research papers completed in a minimum of 12 months in Singapore
•
•
•
•
*

Organisational Behaviour
Global Strategic Management
Corporate Financial Management
Managing Organisation Change

•
•
•
•

Decision Analysis
Project Management
Research Paper 1*
Research Paper 2*

Research Paper 1 and 2 will be prepared concurrently from Term 1 and to be finalised for submission at the end of Term 4.
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MURDOCH UNIVERSITY
PERTH WESTERN AUSTRALIA

BACHELOR OF BUSINESS
•
•
•
•
•
•

Accounting and Banking
Accounting and Business Law
Accounting and Economics
Accounting and Finance
Accounting and Management
Accounting and Marketing

This programme will offer students an understanding of accounting as an integral part of the management
process in businesses or public enterprises. It also looks at how accounting is used to evaluate and
control aid when evaluating the effectiveness and efficiency of operations of an enterprise and employee
performance.
Course Structure
12 - 14 units completed in 16 - 24 months over 4 - 6 academic trimesters

Accounting
The programme will help students gain an understanding
of using accounting data in making capital investment
decisions, including acquisition and sale of shares, money
lending and provision of goods on credit.
•
•
•
•
•
•
•
•

Technology and Accounting Processes
Corporate Finance*
Management Accounting
Contemporary Financial Accounting
Accounting Theory and Accountability
Company Law**
Auditing
Taxation

Double Major Options:
Accounting and Banking
The programme focuses on various aspects of banking,
including government regulation and directives, credit
and liquidity risk management, the high debt within the
capital structures of financial institutions, and the interest
sensitivity of their assets. In addition to Accounting
modules, students are required to take the following
Banking modules:
•
•
•
•
•
•

Finance Law**
Treasury Management
Corporate Finance*
Commercial Banking
Credit and Lending Decisions
International Financial Markets and Institutions

Accounting and Business Law
This programme covers various law modules such
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as marketing and advertising law, company law and
workplace law. In addition to Accounting modules,
students are required to take the following Business Law
modules:
•
•
•
•
•
•

Finance Law
Marketing and Advertising Law
Workplace Law
Company Law*
Alternative Dispute Resolution
Taxation*

Accounting and Economics
The programme emphasises the application of economic
analysis to real world situations. Students are given a
solid grounding in fundamental economic analysis and
are then able to choose from a wide range of economics
elective units to suit their interests and their career
intentions.
•
•
•
•
•
•

Econometrics
Microeconomics A
Microeconomics B
Macroeconomics A
Macroeconomics B
International Trade and Development

Accounting and Finance
The programme covers issues related to corporate
finance, treasury management, investment analysis and
international finance. In addition to Accounting modules,
students are required to take the following Finance
modules:
• Finance Law**

Corporate Finance*
Treasury Management
Investment Analysis
International Finance
Derivative Securities

Accounting and Management
The programme covers the relevant issues, theories
and perspectives to prepare students to understand the
responsibilities of managers in the 21st century. In addition
to Accounting modules, students are required to take the
following Management modules:
•
•
•
•
•
•

Organisational Theory and Behaviour
Workplace Law
Organisation Development and Change
Knowledge Management
Strategic Management
Business Analytics and Decision Making

Accounting and Marketing
This programme offers an understanding of marketing
theories by practical application of processes such as
product development, planning and pricing strategies,
integrated marketing communications and distribution

channel management. In addition to Accounting modules,
students are required to take the following Marketing
modules:
•
•
•
•
•
•

MURDOCH
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•
•
•
•
•

Services Marketing
Consumer Behaviour
Marketing Research and Analysis
International Marketing
Strategic Marketing
Integrated Marketing Communications

*

Units common to both majors need to be taken only once.

**

Students will take the unit Company Law instead of Finance Law for
this Double Major

In addition, students have to complete the following common Year 2
and 3 units:
• Understanding Business Research: An Introductory Approach
• Empirical Research Methods for Business or Applying Mixed
Methods Research to Business
• Creativity and Innovation
• Wellbeing
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BACHELOR OF BUSINESS
•
•
•
•

Banking and Business Law
Banking and Finance
Banking and Management
Banking and Marketing

This programme covers the theory and techniques underlying financial management and gives students
a working knowledge of the banking and financial system, financial markets and institutions and
developments in the financial sector.
Course Structure
12 units completed in minimum 16 months over 4 academic trimesters

Banking
The programme focuses on various aspects of banking,
including government regulation and directives, credit
and liquidity risk management, the high debt within the
capital structures of financial institutions, and the interest
sensitivity of their assets.
•
•
•
•
•
•

Finance Law
Treasury Management
Corporate Finance
Commercial Banking
Credit and Lending Decisions
International Financial Markets and Institutions

Double Major Options:
Banking and Business Law
This programme covers various law modules such
as marketing and advertising law, company law and
workplace law. In addition to Banking modules, students
are required to take the following Business Law modules:
•
•
•
•
•
•

Finance Law*
Marketing and Advertising Law
Workplace Law
Company Law
Alternative Dispute Resolution
Taxation

organizing, managing change and working cooperatively.
In addition to Banking modules, students are required to
take the following Management modules:
•
•
•
•
•
•

Organisational Theory and Behaviour
Workplace Law
Organisation Development and Change
Knowledge Management
Strategic Management
Business Analytics and Decision Making

Banking and Marketing
Student will develop strong communication and
marketing skills, learn to interpret marketing and
financial data to leverage on market trends. In addition
to Banking modules, students are required to take the
following Marketing modules:
•
•
•
•
•
•

Services Marketing
Consumer Behaviour
Marketing Research and Analysis
International Marketing
Strategic Marketing
Integrated Marketing Communications

Banking and Finance
The programme covers issues related to corporate
finance, treasury management, investment analysis and
international finance. In addition to Banking modules,
students are required to take the following Finance
modules:
•
•
•
•
•
•

Finance Law*
Corporate Finance*
Treasury Management*
Investment Analysis
International Finance
Derivative Securities

Banking and Management
Students cover both theoretical and technical aspects of
management within the banking industry, and developing
skills in communication, programme solving, planning,
25

*

Units common to both majors need to be taken only once.

In addition, students have to complete the following common Year 2
and 3 units:
• Understanding Business Research: An Introductory Approach
• Empirical Research Methods for Business or Applying Mixed
Methods Research to Business
• Creativity and Innovation
• Wellbeing

MURDOCH
UNIVERSITY

BACHELOR OF BUSINESS
• Business in Management and Business Law
• Business in Management and International Business
• Business in Management and Marketing
This programme allows students to acquire a broad set of knowledge and skills that makes them highly
employable within the management and marketing fields.
Course Structure
12 units completed in minimum 16 months over 4 academic trimesters

Business in Management
These modules explore a wide range of management
issues, theories and perspectives to prepare students
to understand the complexities and responsibilities of
managerial life in the 21st century.
•
•
•
•
•
•

Organisation Development and Change
Organisational Theory and Behaviour
Workplace Law*
Strategic Management
Knowledge Management
Business Analytics and Decision Making

to understand the complexities and responsibilities
of managerial life in the 21st century. In addition to
Management modules, students are required to take the
following Marketing modules:
•
•
•
•
•
•

International Marketing
Integrated Marketing Communications
Consumer Behaviour
Services Marketing
Strategic Marketing
Marketing Research and Analysis

Double Major Options:
Business in Management and Business Law
This programme covers various law modules such
as marketing and advertising law, company law and
workplace law. In addition to Management modules,
students are required to take the following Business Law
modules:
•
•
•
•
•
•

Finance Law
Workplace Law
Marketing and Advertising Law
Taxation
Company Law
Alternative Dispute Resolution

Business in Management and International Business
This programme is designed to enable students to
acquire skills needed for employment in an international
environment; covering modules such as consumer
behavior, international marketing and organizational
theory and behavior. In addition to Management modules,
students are required to take the following International
Business modules:
•
•
•
•

International Marketing*
Organisational Theory and Behaviour
International Management
Comparative Corporate Governance and
International Operations
• International Political Economy
• Business Negotiations: An International Perspectives
Business in Management and Marketing
These modules explore a wide range of management
issues, theories and perspectives to prepare students

*

Units common to both majors need to be taken only once.

In addition, students have to complete the following common Year 2
and 3 units:
• Understanding Business Research: An Introductory Approach
• Empirical Research Methods for Business or Applying Mixed
Methods Research to Business
• Creativity and Innovation
• Wellbeing
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BACHELOR OF BUSINESS
• Economics and Banking
• Economics and Business Law
• Economics and Finance

• Economics and Management
• Economics and Marketing

The programme emphasises the application of economic analysis to real world situations. Students are
given a solid grounding in fundamental economic analysis and are then able to choose from a wide range
of economics elective units to suit their interests and their career intentions.
Course Structure
12 units completed in minimum 16 months over 4 academic trimesters

Economics
The programme emphasises the application of economic
analysis to real world situations. Students are given a
solid grounding in fundamental economic analysis and
are then able to choose from a wide range of economics
elective units to suit their interests and their career
intentions.
•
•
•
•
•
•

Econometrics
Microeconomics A
Microeconomics B
Macroeconomics A
Macroeconomics B
International Trade and Development

Double Major Options:
Economics and Banking
The programme focuses on various aspects of banking,
including government regulation and directives, credit
and liquidity risk management, the high debt within
the capital structures of financial institutions, and
the interest sensitivity of their assets. In addition to
Economics modules, students are required to take the
following Banking modules:
•
•
•
•
•
•

Finance Law
Treasury Management
Corporate Finance
Commercial Banking
Credit and Lending Decisions
International Financial Markets and Institutions

•
•
•
•
•
•

Finance Law
Treasury Management
Corporate Finance
Investment Analysis
Derivative Securities
International Finance

Economics and Management
The programme covers the relevant issues, theories
and perspectives to prepare students to understand
the responsibilities of managers in the 21st century. In
addition to Economics modules, students are required to
take the following Management modules:
•
•
•
•
•
•

Workplace Law
Strategic Management
Knowledge Management
Organisational Theory and Behaviour
Organisation Development and Change
Business Analytics and Decision Making

Economics and Marketing
Student will develop strong communication and
marketing skills, learn to interpret marketing and
financial data to leverage on market trends. In addition
to Economics modules, students are required to take the
following Marketing modules:

Economics and Business Law
This programme covers various law modules such
as marketing and advertising law, company law and
workplace law. In addition to Economics modules, students
are required to take the following Business Law modules:

•
•
•
•
•
•

•
•
•
•
•
•

In addition, students have to complete the following common Year 2
and 3 units:

Finance Law
Marketing and Advertising Law
Workplace Law
Company Law
Alternative Dispute Resolution
Taxation

Economics and Finance
The programme covers issues related to corporate
finance, treasury management, investment analysis and
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international finance. In addition to Economics modules,
students are required to take the following Finance
modules:

Service Marketing
Strategic Marketing
Consumer Behaviour
International Marketing
Marketing Research and Analysis
Integrated Marketing Communications

• Understanding Business Research: An Introductory Approach
• Empirical Research Methods for Business or Applying Mixed
Methods Research to Business
• Creativity and Innovation
• Wellbeing

MURDOCH
UNIVERSITY

BACHELOR OF BUSINESS
•
•
•
•

Hospitality and Tourism Management and Business Law
Hospitality and Tourism Management and Human Resource Management
Hospitality and Tourism Management and Management
Hospitality and Tourism Management and Marketing

This programme prepares students for the challenges of supervisory and management positions in the
tourism and hospitality field, with its focus on strategic management of destinations and tourism-related
industries.
Course Structure
12 units completed in minimum 16 months

Professional Recognition:

Professional Recognition:

• Council for Australasian Tourism and Hospitality
Education (CAUTHE) (Membership)

• Council for Australasian Tourism and Hospitality
Education (CAUTHE) (Membership)
• Australian Human Resources Institute (AHRI)

Hospitality and Tourism Management
•
•
•
•
•
•

Hospitality and Tourism Management and Management
This programme explores a wide range of management
issues, theories and perspectives to prepare students for
the complexities and responsibilities of managerial life in
the 21st century. In additional to Hospitality and Tourism
Management modules, students are required to take the
following Management modules:

Tourism and Hospitality Law
Sustainable Tourism
Organisational Theory and Behaviour
Destination Management
Strategic Management
Hospitality and Tourism Project

Double Major Options:
Hospitality and Tourism Management and Business Law
This programme covers various law modules such
as marketing and advertising law, company law and
workplace law. In addition to Hospitality and Tourism
modules, students are required to take the following
Business Law modules:
•
•
•
•
•
•

Finance Law
Marketing and Advertising Law
Workplace Law
Company Law
Alternative Dispute Resolution
Taxation

Hospitality and Tourism Management and Human
Resource Management
This programme covers strategic role, employee
performance, employment policies, legal and
environmental regulations, interviewing and hiring,
rewards and recognition, pay and benefits, diversity,
job assessment, motivation, organisational design and
the future direction of human resources. In additional
to Hospitality and Tourism Management modules,
students are required to take the following Human
Resource Management modules:
•
•
•
•
•
•

Organisational Theory and Behaviour
Workplace Law
Principles of Human Resources Management
Human Resource Economics
Advanced Human Resource Perspectives
Employment Relations
*

•
•
•
•
•
•

Organisational Theory and Behaviour*
Workplace Law
Organisation Development and Change
Strategic Management*
Knowledge Management
Business Analytics and Decision Making

Hospitality and Tourism Management and Marketing
This programme provides students with an understanding
of marketing exchange processes using product
development, planning and pricing strategies, integrated
marketing communications and distribution channel
management. In additional to Hospitality and Tourism
Management modules, students are required to take the
following Marketing modules:
•
•
•
•
•
•

*

Consumer Behaviour
Services Marketing
Marketing Research and Analysis
Integrated Marketing Communications
International Marketing
Strategic Marketing

Units common to both majors need to be taken only once. Students
may be required to complete two general elective.

In addition, students have to complete the following common Year 2
and 3 units:
• Understanding Business Research: An Introductory Approach
• Empirical Research Methods for Business or BBS301 Applying
Mixed Methods Research to Business
• Creativity and Innovation
• Wellbeing
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BACHELOR OF BUSINESS
• Human Resource Management and Business Law
• Human Resource Management and Management
• Human Resource Management and Marketing
This programme provides a strong understanding of human resource as a strategic department of most
organisations and the various areas of human resource management.
Course Structure
12 units completed in minimum 16 months over 4 academic trimesters

Human Resource Management
This programme covers strategic role, employee
performance, employment policies, legal and environmental
regulations, interviewing and hiring, rewards and
recognition, pay and benefits, diversity, job assessment,
motivation, organisational design and the future direction
of human resources.
•
•
•
•
•
•

Principles of Human Resources Management
Organisational Theory and Behaviour
Workplace Law*
Employment Relations
Human Resource Economics
Advanced Human Resource Perspectives

strategies, integrated marketing communications and
distribution channel management. In addition to Human
Resource Management modules, students are required to
take the following Marketing modules:
•
•
•
•
•
•

Consumer Behaviour
Services Marketing
Marketing Research and Analysis
Integrated Marketing Communications
International Marketing
Strategic Marketing

Double Major Options:
Human Resource Management and Business Law
This programme covers various law modules such as
marketing and advertising law, company law and workplace
law. In addition to Human Resource modules, students are
required to take the following Business Law modules:
•
•
•
•
•
•

Finance Law
Marketing and Advertising Law
Workplace Law*
Company Law
Alternative Dispute Resolution
Taxation

Human Resource Management and Management
This programme explores a wide range of management
issues, theories and perspectives to prepare students
for the complexities and responsibilities of managerial
life in the 21st century. In addition to Human Resource
Management modules, students are required to take the
following Management modules:
•
•
•
•
•
•

Organisational Theory and Behaviour*
Workplace Law*
Organisation Development and Change
Knowledge Management
Strategic Management
Business Analytics and Decision Making

Human Resource Management and Marketing
This programme provides an understanding of marketing
theories by practical application of marketing exchange
processes using product development, planning and pricing
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*

Units common to both majors need to be taken only once.

In addition, students have to complete the following common Year 2
and 3 units:
• Understanding Business Research: An Introductory Approach
• Empirical Research Methods for Business or Applying Mixed
Methods Research to Business
• Creativity and Innovation
• Wellbeing
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BACHELOR OF BUSINESS
•
•
•
•
•
•

International Business and Finance
International Business and Hospitality and Tourism Management
International Business and Human Resource Management
International Business and Management
International Business and Marketing
International Business and Web Communication

Students develop knowledge of the global business environment and related political and social factors in
economies like China, India and Japan. Students also acquire perspectives for understanding and dealing
with different cultures, thus developing skills needed for employment in an international environment.
Course Structure
12 - 14 units completed in minimum 16 - 24 months over 4 - 6 academic trimesters

International Business
Students develop knowledge of the global business
environment and related political and social factors in
economies like China, India and Japan. Students also
acquire perspectives for understanding and dealing
with different cultures, thus developing skills needed for
employment in an international environment.
•
•
•
•

International Marketing
Organisational Theory and Behaviour
International Management
Comparative Corporate Governance and
International Operations
• International Political Economy
• Business Negotiations: An International Perspective
Double Major Options:
International Business and Finance
The programme covers corporate finance, treasury
management, investment analysis and international finance,
issues related to corporate financial management and
international finance. In addition to International Business
modules, students are required to take the following Finance
modules:
•
•
•
•
•
•

Finance Law
Investment Analysis
Corporate Finance
International Finance
Treasury Management
Derivative Securities

International Business and Hospitality and Tourism
Management
This programme prepares students for supervisory and
management positions in tourism and hospitality, with a
focus on strategic management of destinations and tourism
related industries. In addition to International Business
modules, students are required to take the following
Hospitality and Tourism Management modules:
• Tourism and Hospitality Law
• Sustainable Tourism
• Strategic Management

• Destination Management
• Organisational Theory and Behaviour*
• Hospitality and Tourism Project
International Business and Human Resource
Management
The programme provides a strong understanding of the
various areas of human resource management including
strategic role, employee performance, employment
policies, legal and environmental regulation, pay and
benefits, organisational design and the future direction
of human resources. In addition to International Business
modules, students are required to take the following
Human Resource Management modules and foundation
units:
•
•
•
•
•
•

Principles of Human Resources Management
Workplace Law
Human Resource Economics
Organisational Theory and Behaviour*
Employment Relations
Advanced Human Resource Perspectives

International Business and Management
This programme explores a wide range of management
issues, theories and perspectives to prepare students for
the complexities and responsibilities of managerial life
in the 21st century. In addition to International Business
modules, students are required to take the Management
following modules:
•
•
•
•
•
•

Organisational Theory and Behaviour*
Workplace Law
Organisation Development and Change
Knowledge Management
Strategic Management
Business Analytics and Decision Making

International Business and Marketing
This programme provides an understanding of marketing
theories by practical application using product development
and planning and pricing strategies, integrated marketing
communications and distribution channel management. In
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addition to International Business modules, students are
required to take the following Marketing modules:
•
•
•
•
•
•

International Marketing*
Integrated Marketing Communications
Consumer Behaviour
Services Marketing
Strategic Marketing
Marketing Research and Analysis

International Business and Web Communication
This programme will allow students to learn how to
design and develop strategies for web communication
campaigns using a range of digital media including social
media, websites, mobile technology, games, video and
online news media. In addition to International Business
modules, students are required to take the following Web
Communication modules:
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•
•
•
•
•
•

*

Web Strategy
Web Design
Screen: Small, Medium and Large
Web Metrics
Business of Freelancing
Web Communication Project

Units common to both majors need to be taken only once.

In addition, students have to complete the following common Year 2
and 3 units:
• Understanding Business Research: An Introductory Approach
• Empirical Research Methods for Business or Applying Mixed
Methods Research to Business
• Creativity and Innovation
• Wellbeing
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BACHELOR OF BUSINESS
•
•
•
•

Marketing and Business Law
Marketing and International Business
Marketing and Public Relations
Marketing and Web Communication

This programme allows students to acquire a broad set of knowledge and skills that makes them highly
employable within the marketing and public relations fields.
Course Structure
12 units completed in minimum 16 months

Marketing
This programme provides students with an understanding
in marketing theories by practical application of marketing
exchange processes using product development,
planning and pricing strategies, integrated marketing
communications and distribution channel management.
•
•
•
•
•
•

Marketing Research and Analysis
Services Marketing
Consumer Behaviour
Integrated Marketing Communications
International Marketing
Strategic Marketing

Double Major Options:
Marketing and Business Law
This programme covers various law modules such
as marketing and advertising law, company law and
workplace law. In addition to Marketing modules, students
are required to take the following Business Law modules:
•
•
•
•
•
•

Finance Law
Workplace Law
Marketing and Advertising Law
Taxation
Company Law
Alternative Dispute Resolution

Marketing and International Business
This programme is designed to enable students to
acquire skills needed for employment in an international
environment; covering modules such as consumer
behavior, international marketing and organizational
theory and behavior. In addition to Marketing modules,
students are required to take the following International
Business modules:
•
•
•
•

International Marketing*
Organisational Theory and Behaviour
International Management
Comparative Corporate Governance and
International Operations
• International Political Economy
• Business Negotiations: An International Perspectives
Marketing and Public Relations
This major aims to prepare students for careers in public

relations and communications. It explores international
theories and practices with an emphasis on ethical
communication and engagement with a diverse range
of stakeholders. Students will learn communication
skills in addition to the development of public relations
strategies to achieve organisational objectives. In addition
to Marketing modules, students are required to take the
following Public Relations modules:
•
•
•
•
•
•

Media Relations
Public Relations Project
Public Relations Strategy
Public Relations in Society
Campaign Management
Issues and Crisis Management

Marketing and Web Communication
This programme will allows students to learn how to
design and develop strategies for web communication
campaigns using a range of digital media including
social media, websites, mobile technology, games,
video and online news media. In addition to Marketing
modules, students are required to take the following Web
Communication modules:
•
•
•
•
•
•

*

Screen: Small, Medium and Large
Web Strategy
Web Design
Business of Freelancing
Web Communication Project
Web Metrics

Units common to both majors need to be taken only once.

In addition, students have to complete the following common Year 2
and 3 units:
• Understanding Business Research: An Introductory Approach
• Empirical Research Methods for Business or Applying Mixed
Methods Research to Business
• Creativity and Innovation
• Wellbeing
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BACHELOR OF ARTS
• Communication and Media Studies and Marketing
• Communication and Media Studies and Public Relations
• Communication and Media Studies and Web Communication
The course provides students with skills and expertise for work in the contemporary communication and
media industry. Students are equipped with the knowledge base and skills for analysing and producing
both traditional and new media texts, as well as understanding communication and cultural processes in
the emerging creative industries.
Course Structure
12 units completed in minimum 16 months

Communication and Media Studies
The course provides students with skills and expertise
for work in the contemporary communication and media
industry. Students are equipped with the knowledge base
and skills for analysing and producing both traditional and
new media texts, as well as understanding communication
and cultural processes in the emerging creative industries.
•
•
•
•
•
•

Audiences, Users and Participants
Critical Topics in Communication and Media Studies
Media Governance and the Public Sphere
Communicating Global Issues
Screen: Small. Medium and Large
Old Media, New Media

Double Major Options:

Communication and Media Studies and Web
Communication
This programme will allows students to learn how to
design and develop strategies for web communication
campaigns using a range of digital media including social
media, websites, mobile technology, games, video and
online news media. In addition to Communication and
Media Studies modules, students are required to take the
following Web Communication modules:
•
•
•
•
•
•

Screen: Small, Medium and Large*
Web Strategy
Web Design
Business of Freelancing
Web Communication Project
Web Metrics

Communication and Media Studies and Marketing
This programme provides students with an understanding
in marketing theories by practical application of marketing
exchange processes using product development,
planning and pricing strategies, integrated marketing
communications and distribution channel management.
In addition to Communication and Media Studies modules,
students are required to take the following Marketing
modules:
•
•
•
•
•
•

International Marketing
Integrated Marketing Communications
Consumer Behaviour
Marketing Research and Analysis
Strategic Marketing
Services Marketing

Communication and Media Studies and Public Relations
This programme provides students a theoretical and
practical understanding of public relations and its
professional practice. In addition to Mass Communication
and Media Studies modules, students are required to take
the following Public Relations modules:
•
•
•
•
•
•
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Media Relations
Public Relations Project
Public Relations Strategy
Public Relations in Society
Campaign Management
Issues and Crisis Management

In addition, students have to complete the following common Year 2
and 3 units:
•
•
•
•

Developing Research Skills and Methods
Advanced Research in the Arts
Creativity and Innovation
Wellbeing

MURDOCH
UNIVERSITY

BACHELOR OF ARTS
•
•
•
•
•

Psychology and Communication and Media Studies
Psychology and Human Resource Management
Psychology and Management
Psychology and Marketing
Psychology and Web Communication

This programme allows students to develop an appreciation of the foundations of psychological knowledge
and how modern scientific research methods are used to further this understanding of our differences and
similarities. The course covers all relevant areas of the psychology curriculum and also provides broad
skills in teamwork, communication and problem solving necessary in social and workplace settings.
Course Structure
12 units completed in 16-24 months over 4-6 academic trimesters

Psychology
This programme allows students to develop an appreciation
of the foundations of psychological knowledge and how
modern scientific research methods are used to further
this understanding of our differences and similarities.
The course covers all relevant areas of the psychology
curriculum and also provides broad skills in teamwork,
communication and problem solving necessary in social
and workplace settings.
•
•
•
•
•
•
•
•
•
•
•
•

Introduction to Psychological Science
Introduction to Psychological Research Methods
Introduction to Cultural Psychology
Psychology: Abnormal Behaviour
Psychology: Cognitive Processes
Psychology: Family Relations and Social Development
Psychology: Human Development
Psychology: Individual Differences and Performance
Psychology: Self and Society
Psychology: Social Bases of Behaviour
Psychology: The Developing Mind
Psychology: Biological Bases of Behaviour

Double Major Options:
Psychology and Communication and Media Studies
The course provides students with skills and expertise
for work in the contemporary communication and media
industry. Students are equipped with the knowledge base
and skills for analysing and producing both traditional and
new media texts, as well as understanding communication
and cultural processes in the emerging creative industries.
•
•
•
•
•
•

Audiences, Users and Participants
Critical Topics in Communication and Media Studies
Media Governance and the Public Sphere
Communicating Global Issues
Screen: Small, Medium and Large
Old Media, New Media

Psychology and Human Resource Management
The programme provides a strong understanding of the
various areas of human resource management including
strategic role, employee performance, employment

policies, legal and environmental regulation, pay and
benefits, organisational design and the future direction
of human resources. In addition to Psychology modules,
students are required to take the following Human
Resource Management modules and foundation units:
•
•
•
•
•
•

Organisational Theory and Behaviour
Workplace Law
Principles of Human Resources Management
Humans Resource Economics
Advanced Human Resource Perspectives
Employment Relations

Psychology and Management
Students cover the key challenges facing practicing
managers and develop skills in communication, problem
solving, planning, organising, managing change and
working cooperatively. In addition to Psychology modules,
students are required to take the following Management
modules and foundation units:
•
•
•
•
•
•

Organisational Theory and Behaviour
Workplace Law
Organisation Development and Change
Strategic Management
Knowledge Management
Business Analytics and Decision Making

Psychology and Marketing
This programme provides students with an understanding
in marketing theories by practical application of marketing
exchange processes using product development,
planning and pricing strategies, integrated marketing
communications and distribution channel management.
In addition to Psychology modules, students are required
to take the following Marketing modules and foundation
units:
•
•
•
•
•
•

International Marketing
Integrated Marketing Communications
Consumer Behaviour
Marketing Research and Analysis
Strategic Marketing
Services Marketing
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• Business of Freelancing
• Web Communication Project
• Web Metrics

Psychology and Web Communication
This programme will allows students to learn how to
design and develop strategies for web communication
campaigns using a range of digital media including
social media, websites, mobile technology, games,
video and online news media. In addition to Psychology
modules, students are required to take the following Web
Communication modules:

In addition, students have to complete the following common Year 2
and 3 units:

• Screen: Small, Medium and Large
• Web Strategy
• Web Design

•
•
•
•

Psychology: Measurement, Design and Analysis
Advanced Quantitative Research Methods
Creativity and Innovation
Wellbeing

BACHELOR OF ARTS
• Public Relations and Management
• Public Relations and Marketing
This programme provides students a theoretical and practical understanding of public relations and its
professional practice.
Course Structure
12 units completed in minimum 16 months

Public Relations
This programme provides students a theoretical and
practical understanding of public relations and its
professional practice.
•
•
•
•
•
•

Media Relations
Public Relations Project
Public Relations Strategy
Public Relations in Society
Campaign Management
Issues and Crisis Management

students are required to take the following Marketing
modules:
•
•
•
•
•
•

International Marketing
Integrated Marketing Communications
Consumer Behaviour
Marketing Research and Analysis
Strategic Marketing
Services Marketing

Double Major Options:
Public Relations and Management
This programme explores a wide range of management
issues, theories and perspectives to prepare students for
the complexities and responsibilities of managerial life in
the 21st century. In addition to Public Relations modules,
students are required to take the following Management
modules:
•
•
•
•
•
•

Organisational Theory and Behaviour
Workplace Law
Organisation Development and Change
Strategic Management
Knowledge Management
Business Analytics and Decision-Making

Public Relations and Marketing
This programme provides students with an understanding
of marketing exchange processes using product development, planning and pricing strategies, integrated
marketing communications and distribution channel
management. In additional to Public Relations modules,
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In addition, students have to complete the following common Year 2
and 3 units:
•
•
•
•

Developing Research Skills and Methods
Advanced Research in the Arts
Creativity and Innovation
Wellbeing

MURDOCH
UNIVERSITY

BACHELOR OF ARTS
•
•
•
•
•
•
•
•

Tourism and Events and Business Law
Tourism and Events and Hospitality and Tourism Management
Tourism and Events and Human Resource Management
Tourism and Events and Management
Tourism and Events and Marketing
Tourism and Events and Media Studies
Tourism and Events and Public Relations
Tourism and Events and Web Communication

This programmes offers an understanding of tourism and events as important social, political and economic
phenomena around the world within the framework of the Social Sciences; the programme is developed
within the framework of tourism for sustainable development.
Course Structure
11 - 13 units completed in minimum 20 months over 5 academic trimesters

Professional Recognition
• Council for Australasian Tourism and Hospitality
Education (CAUTHE) (Membership)
Tourism and Events
Students gain an understanding of wider tourism
systems, policy issues relating to tourism and events,
and a wide understanding of the nature of social/cultural,
environmental and economic impact of tourism and
events.
•
•
•
•
•
•
•

Festivals and Events
Travel and Tourism in Society
Sustainable Tourism
Public Policy Analysis
Tourism and Events Project
Events, Policy and Evaluation
Destination Management

Double Major Options:
Tourism and Events and Business Law
This programme covers various law modules such
as marketing and advertising law, company law and
workplace law. In addition to Hospitality and Tourism
modules, students are required to take the following
Business Law modules:
•
•
•
•
•
•

Finance Law
Marketing and Advertising Law
Workplace Law
Company Law
Alternative Dispute Resolution
Taxation

Tourism and Events and Hospitality and Tourism
Management
This programme prepares students for the challenges of
supervisory and management positions in both the private
and public sectors of the tourism and hospitality industry. It
provides detailed understanding of the travel and tourism

industry with special attention to managerial tourism related
businesses and the strategic management of destinations.
In addition to Tourism and Events Management modules,
students are required to take the following Hospitality and
Tourism Management modules:
•
•
•
•
•
•

Tourism and Hospitality Law
Sustainable Tourism*
Strategic Management
Destination Management*
Organisational Theory and Behaviour
Hospitality and Tourism Project

Tourism and Events and Human Resource
Management
This programme covers strategic role, employee performance,
employment policies, legal and environmental regulations,
interviewing and hiring, rewards and recognition, pay
and benefits, diversity, job assessment, motivation,
organisational design and the future direction of human
resources. In additional to Tourism and Events Management
modules, students are required to take the following
Human Resource Management modules:
•
•
•
•
•
•

Organisational Theory and Behaviour
Workplace Law
Principles of Human Resources Management
Human Resource Economics
Advanced Human Resource Perspectives
Employment Relations

Tourism and Events and Management
This programme explores a wide range of management
issues, theories and perspectives to prepare students for
the complexities and responsibilities of managerial life
in the 21st century. In additional to Tourism and Events
Management modules, students are required to take the
following Management modules:
• Organisational Theory and Behaviour
• Workplace Law
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•
•
•
•

Organisation Development and Change
Strategic Management
Knowledge Management
Business Analytics and Decision Making

Tourism and Events and Marketing
This programme provides students with development,
planning and pricing strategies, integrated marketing
communications and distribution channel management.
In additional to Tourism and Events Management modules,
students are required to take the following Marketing
modules:
•
•
•
•
•
•

International Marketing
Integrated Marketing Communications
Consumer Behaviour
Marketing Research and Analysis
Strategic Marketing
Services Marketing

Tourism and Events and Media Studies
This programme will equip students with the knowledge
base and skills for analyzing and producing both
traditional and new media tests, covering topics like
screen texts and media and globalization. In addition
to Tourism and Event modules, students are required to
take the following Communication modules:
•
•
•
•
•
•

Audiences, Users and Participants
Critical Topics in Communication and Media Studies
Media Governance and the Public Sphere
Communicating Global Issues
Screen: Small, Medium and Large
Old Media, New media

Tourism and Events and Public Relations
This major aims to prepare students for careers in public
relations and communications. It explores international
theories and practices with an emphasis on ethical
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communication and engagement with a diverse range of
stakeholders. Students will learn communication skills in
addition to the development of public relations strategies
to achieve organisational objectives. In addition to Tourism
and Events Management modules, students are required
to take the following Public Relations modules:
•
•
•
•
•
•

Media Relations
Public Relations Project
Public Relations Strategy
Public Relations in Society
Campaign Management
Issues and Crisis Management

Tourism and Events and Web Communication
This programme will allows students to learn how to
design and develop strategies for web communication
campaigns using a range of digital media including
social media, websites, mobile technology, games, video
and online news media. In addition to Tourism and Event
modules, students are required to take the following Web
Communication modules:
•
•
•
•
•
•

*

Screen: Small, Medium and Large
Web Strategy
Web Design
Business of Freelancing
Web Communication Projects
Web Metrics

Units common to both majors need to be taken only once. Student
may be required to complete two general elective.

In addition, students have to complete the following common Year 2
and 3 units:
•
•
•
•

Developing Research Skills and Methods
Advanced Research in the Arts
Creativity and Innovation
Wellbeing

MURDOCH
UNIVERSITY

BACHELOR OF ARTS
•
•
•
•

Web Communications and Communication and Media Studies
Web Communications and Management
Web Communications and Marketing
Web Communications and Public Relations

The course provides student an understanding of web communication, combining an exciting mix of web
design, digital marketing and public relations. Students will learn how to design and develop strategies for
web communication campaigns using a range of digital media including, social media, websites, mobile
technology, games, video and online news media. Combined with a double major, this course enables you
to become a powerful communicator in an area you are passionate about.
Course Structure
12 units completed in minimum 16 months

Web Communication
The course provides student an understanding of web
communication, combining an exciting mix of web
design, digital marketing and public relations. Students
will learn how to design and develop strategies for web
communication campaigns using a range of digital media
including, social media, websites, mobile technology,
games, video and online news media. Combined with
a double major, this course enables you to become a
powerful communicator in an area you are passionate
about.
•
•
•
•
•
•

Screen: Small, Medium and Large*
Web Strategy
Web Design
Business of Freelancing
Web Communication Project
Web Metrics

Double Major Options:
Web Communications and Communication and Media
Studies
The course provides students with skills and expertise
for work in the contemporary communication and media
industry. In addition to Web Communication modules,
students are required to take the following Communication
and Media Studies modules:
•
•
•
•
•
•

Audiences, Users and Participants
Critical Topics in Communication and Media Studies
Media Governance and the Public Sphere
Communicating Global Issues
Screen: Small. Medium and Large*
Old Media, New Media

Web Communication and Management
This programme explores a wide range of management
issues, theories and perspectives to prepare students
for the complexities and responsibilities of managerial
life in the 21st century. In addition to Web Communication
modules, students are required to take the following
Management modules:
• Organisational Theory and Behaviour
• Workplace Law

•
•
•
•

Organisation Development and Change
Strategic Management
Knowledge Management
Business Analytics and Decision-Making

Web Communication and Marketing
This programme provides students with an understanding
in marketing theories by practical application of marketing
exchange processes using product development,
planning and pricing strategies, integrated marketing
communications and distribution channel management.
In addition to Web Communication modules, students are
required to take the following Marketing modules:
•
•
•
•
•
•

International Marketing
Integrated Marketing Communications
Consumer Behaviour
Marketing Research and Analysis
Strategic Marketing
Services Marketing

Web Communication and Public Relations
This programme provides students a theoretical and
practical understanding of public relations and its
professional practice.
In addition to Web Communication modules, students are
required to take the following Public Relations modules:
•
•
•
•
•
•

*

Media Relations
Public Relations Project
Public Relations Strategy
Public Relations in Society
Campaign Management
Issues and Crisis Management

Units common to both majors need to be taken only once. Student
may be required to complete two general elective.

In addition, students have to complete the following common Year 2
and 3 units:
•
•
•
•

Developing Research Skills and Methods
Advanced Research in the Arts
Creativity and Innovation
Wellbeing
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BACHELOR OF SCIENCE
• Business Information Systems and Computer Science
• Business Information Systems and Management
• Business Information Systems and Web Communication
Information Systems is the study of information generation, communication, storage and application
in the context of human activity, and the Business Information Systems degree emphasises on the
contribution of information systems to the functioning of organisations, the design and management of
such systems and their development to assist in other professional roles.
Course Structure
12 units completed in 16 months over 4 academic trimesters

Professional Recognition:
• Australian Computer Society (ACS)
Business Information Systems
Information Systems is the study of information generation,
communication, storage and application in the context of
human activity, and the Business Information Systems
degree emphasises on the contribution of information
systems to the functioning of organisations, the design
and management of such systems and their development
to assist in other professional roles.
•
•
•
•
•
•
•

Databases
Systems Analysis and Design
Information Systems Management
Enterprise Architectures
IT Professional Practice Project
Advanced Business Analysis and Design
Business Intelligence Application Development

Double Major Options:
Business Information Systems and Computer Science
This course is designed to provide students with a thorough
understanding of the theory, methods and systems used by
the computing industry. In addition to Business Information
Systems modules, students are required to take the
following Computer Science modules:
•
•
•
•
•
•
•

Organisational Theory and Behaviour
Organisation Development and Change
Business Analytics and Decision-making
Knowledge Management
Strategic Management
Workplace Law

Business Information Systems and Web Communication
This programme will allows students to learn how to
design and develop strategies for web communication
campaigns using a range of digital media including social
media, websites, mobile technology, games, video and
online news media. In addition to Business Information
Systems modules, students are required to take the
following Web Communication modules:
•
•
•
•
•
•

Screen: Small, Medium and Large
Web Design
Web Strategy
Web Communication Project
Web Metrics
Business of Freelancing

Data Structures and Abstractions
Intelligent Systems
Software Architectures
Operating Systems and Systems Programming
Databases*
Systems Analysis and Design*
IT Professional Practice Project*

Business Information Systems and Management
Students cover both theoretical and technical aspects of
management within the banking industry, and developing
skills in communication, programme solving, planning,
organizing, managing change and working cooperatively.
In addition to Business Information Systems modules,
students are required to take the following Management
modules:
39

•
•
•
•
•
•

*

Units common to both majors need to be taken only once. Student
may be required to complete two general elective.

For Computer Science major, students may be required to complete
Principles of Computer Science (as a general elective) if they are not
exempted from this unit.
In addition, students have to complete the following common Year 2
and 3 units:
• Introduction to ICT Research Methods
• Applied Research Skills in ICT
• Creativity and Innovation

MURDOCH
UNIVERSITY

BACHELOR OF SCIENCE
• Computer Science and Management
This programme will cover the theory, approaches and techniques used in computer science and will include
areas such as application design and implementation, systems programming and software architecture. It
will also prepare the student to understand the responsibilities of managerial life through the study of
various management theories and perspectives.
Course Structure
12 units completed in 16 months over 4 academic trimesters

Computer Science
This programme will cover the theory, approaches and
techniques used in computer science and will include
areas such as application design and implementation,
systems programming and software architecture. It will also
prepare the student to understand the responsibilities of
managerial life through the study of various management
theories and perspectives.
•
•
•
•
•
•
•

Data Structures and Abstractions
Databases
Systems Analysis and Design
Software Architectures
Operating Systems and Systems Programming
Intelligent Systems
IT Professional Practice Project

Double Major Options:
Computer Science and Management
This programme will cover the theory, approaches and
techniques used in computer science and will include
areas such as application design and implementation,
systems programming and software architecture. It will also
prepare the student to understand the responsibilities of
managerial life through the study of various management
theories and perspectives. The modules for this double
major are as follows:
•
•
•
•
•
•

Organisational Theory and Behaviour
Workplace Law
Organisation Development and Change
Strategic Management
Knowledge Management
Business Analytics and Decision-Making

For Computer Science major, students may be required to complete
Principles of Computer Science (as a general elective) if they are not
exempted from this unit.
In addition, students have to complete the following common Year 2
and 3 units:
• Introduction to ICT Research Methods
• Applied Research Skills in ICT
• Creativity and Innovation
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BACHELOR OF SCIENCE
• Cyber Forensics and Information Security and Computer Science
• Cyber Forensics and Information Security and Business Information Systems
• Cyber Forensics and Information Security and Management
This programme prepares students for a career that ensures IT security within an organisation. Students
will learn how to identify and respond to information security risks in an ever-growing and dynamic business
industry. Students will be trained on how to manage and protect information by equipping them with
knowledge management techniques, forensic data analysis skills and information security management.
Course Structure
12 units completed in 16 months

Professional Recognition:
• Australian Computer Society (ACS)
Cyber Forensics and Information Security
•
•
•
•
•
•
•

Databases*
Systems Analysis and Design*
Computer Security
Cyber Forensics and Information Technology
Security Architectures and Systems Administration
Information Security Policy and Governance
IT Professional Practice Project*

Double Major Options:
Cyber Forensics and Information Security and
Computer Science
This course is designed to provide students with a
thorough understanding of the theory, methods and
systems used by the computing industry. In addition to
Cyber Forensics, Information Security and Management
modules, students are required to take the following
Computer Science modules:
•
•
•
•
•
•
•
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Cyber Forensics and Information Security and
Management
This course provides students an understanding of the
contribution of information systems to the functioning of
organisations, the design and management of such systems
and their development to assist in other professional roles.
In addition to Cyber Forensics, Information Security and
Management modules, students are required to take the
following Business Information Systems modules:
•
•
•
•
•
•

Organisational Theory and Behaviour
Workplace Law
Organisation Development and Change
Strategic Management
Knowledge Management
Business Analytics and Decision-Making

Data Structures and Abstractions
Databases*
Systems Analysis and Design*
Architectures
Operating Systems and Systems Programming
Intelligent Systems
IT Professional Practice Project*

Cyber Forensics and Information Security and
Business Information Systems
This course provides students an understanding of the
contribution of information systems to the functioning of
organisations, the design and management of such systems
and their development to assist in other professional roles.
In addition to Cyber Forensics, Information Security and
Management modules, students are required to take the
following Business Information Systems modules:
•
•
•
•
•

• Business Intelligence Application Development
• IT Professional Practice Project*

Databases*
Systems Analysis and Design*
Information Systems Management
Advanced Business Analysis and Design
Enterprise Architectures

*

Units common to both majors need to be taken only once. Student
may be required to complete two general elective.

For Computer Science major, students may be required to complete
Principles of Computer Science (as a general elective) if they are not
exempted from this unit.
In addition, students have to complete the following common Year 2
and 3 units:
• Introduction to ICT Research Methods
• Applied Research Skills in ICT
• Creativity and Innovation

UNIVERSITY
OF PORTSMOUTH

BACHELOR OF ARTS (HONOURS)
• Accountancy and Financial Management
This programme brings together the twin disciplines of accounting and finance. The course is tailored
for students planning to obtain a professional qualification after graduation to become an accountant,
or to forge a career within the financial sectors by utilising their analytical skills, financial expertise and
strategic insight.
Course Structure
12 units completed in 18 months over 6 academic terms
Course Modules
•
•
•
•
•
•
•
•
•
•
•
•

Financial Reporting
Corporate Governance, Financial Crime, Ethics and Control
Operational Management Accounting
Business Law for Accountants
Financial Management
Taxation
Accounting for Strategic Manangement and Control
Advanced Financial Accounting
Advanced Financial Management
International Accounting
Independent Study for Accountants
Auditing
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NORTHUMBRIA
UNIVERSITY

NORTHUMBRIA UNIVERSITY
NEWCASTLE

BACHELOR OF ARTS (HONOURS)
• Business Management
• Business with International Hospitality and
Tourism Management
• Business with International Management

• Business with Logistics and Supply Chain
Management
• Business with Marketing Management

This programme is a direct honours with dual specialisations programme. It offers a wide range of knowledge
and skills in real-world business, combining the study of the chosen pathway with solid conceptual and
practical knowledge. This direct honours with dual specialisation programme gives students a double edge
in the highly competitive graduate employment market.
Course Structure
6 core modules and 1 dissertation; students specialise by taking 5 other specialisation modules to be completed in 16 months over 6 terms.
Core Modules
•
•
•
•

Personal and Organisational Development
Global and International Business Contexts
Markets and Customers
Business Performance Management

Pathway Modules:
Business Management
• Information Management
• International Business Finance and Trade
• Marketing Management and Strategy
• Strategic Supply Chain Management
• Culture and Organisations
Business with International Hospitality and
Tourism Management
• Destination Planning and Resort Management
• Travel Industry Management and Operations
• International Hospitality Management
• The Business of Conferences, Events and
Entertainment
• Key issues for Hospitality and Tourism Managers
Business with International Management
• Global Supply Chain Management
• Change, Work and Diversity
• Doing Business Globally and Internationally
• Culture and Organisations
• Global Marketing and Communication
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• Applied Business Ethics
• Strategic Management and Leadership
• Dissertation

Business with Logistics and Supply Chain
Management
• Global Supply Chain Management
• Transport and Inventory Management
• Strategic Supply Chain Management
• Innovation and IT in the Supply Chain
• Culture and Organisations
Business with Marketing Management
• Marketing Planning and Research
• Change, Work and Diversity
• Buyer Behaviour and Integrated Marketing
Communications
• Marketing Management and Strategy
• Culture and Organisations

NORTHUMBRIA
UNIVERSITY

BACHELOR OF ARTS (HONOURS)
• Mass Communication
• Mass Communication with Advertising

• Mass Communication with Business
• Mass Communication with Public Relations

This course provides students with an understanding of the contemporary global mass communication
landscape and its key industries. Students will gain practical and critical understanding of key developments
within mass communication approaches, global media, audiences and approaches to audience research,
new media and technology, mass communication production techniques and film/media production,
reporting and advertising.
Course Structure
8 core modules with 3 specialisation units completed in 16 months
Core Modules
•
•
•
•

Advertising: Reception and Texts
Media Culture
Media Spaces
Everyday Media

Pathway Modules:
Mass Communication
• New Media Cultures
• Business and Journalism
• Convergent Communication
Mass Communication with Advertising
• Advertising: Research and Regulation
• Dynamics of Advertising Campaigning
• Advertising: Brands and Brand Organisation

•
•
•
•

Mass Communication Industries
Audiences and Mass Communication
Mass Communications
Media Dissertation

Mass Communication with Business
• Doing Business Globally and Internationally
• Global Marketing and Communication
• Culture and Organisation
Mass Communication with Public Relations
• Writing Promotional Copy
• Promotional Activity and Management
• Critical Theories in Public Relations

MASTER OF SCIENCE IN BUSINESS
• Financial Management
• Hospitality and Tourism Management

• Marketing Management

This programme will give students the general business knowledge and understanding as well as the
personal skills needed for a wide variety of roles in large organisations, medium-sized companies and even
start-up firms. Students will acquire sound knowledge and understanding of various parts of a business,
and develop their leadership, learning and collaboration potential.
Course Structure
7 Core modules and 1 dissertation; students specialise by taking 3 specialised modules to be completed
within 15 months.
Core Modules
• Managing for Sustainable Competitive Advantage
• Developing Self
• Business Research Analysis

Pathway Modules:
Financial Management
• International Corporate Finance and Financial Markets
• Fundamentals of Modern Financial Management
Hospitality and Tourism Management
• International Hospitality Management

• Analysing Organisations
• Business Environment and Strategic Management
• Dissertation

• International Travel Management
• International Tourism Industry: Destinations and
Attractions
Marketing Management
• Marketing Strategy
• Global Marketing Management
• Relationship Marketing
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OF ESSEX

UNIVERSITY
OF ESSEX

BACHELOR OF SCIENCE (HONOURS)
• Accounting
• Accounting and Finance

• Banking and Finance
• Financial Management

Financial information plays an important role in society because of its centrality in decision–making within
a variety of organisations. This programme provides students with the tools to understand and address
financial decision–making in organisations today, while familiarising students with the theories and
practical application of these concepts in today’s economy.
Course Structure
14 - 15 units completed in 18 months over 4 academic terms

Accounting
The programme covers preparation of financial statements
and budgets, the conceptual framework of accounting,
the need for accounting standards and the importance
of corporate governance.
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Financial Reporting and Analysis
Management Accounting 1
Management Accounting 2
Applying E-commerce in Business
Corporate Finance
Portfolio Analysis
Introduction to Banking
Current Issues in Financial Reporting
Advanced Management Accounting
Auditing
Issues in Management Accounting
International Accounting
Issues in Financial Analysis
Corporate Governance

Accounting and FInance
The programme provides knowledge of financial theory,
portfolio management, option and futures markets and how
risk can be managed with the use of derivative instruments.
•
•
•
•
•
•
•
•
•
•
•
•
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Financial Reporting and Analysis
Management Accounting 1
Management Accounting 2
Corporate Finance
Portfolio Analysis
Financial Modelling
Introduction to Banking
Current Issues in Financial Reporting
Advanced Management Accounting
Auditing
Options and Futures
Financial Markets and Monetary Policy

• International Finance
• Risk Management
Banking and Finance
This programme provides students with a thorough
grounding in the key issues relevant to today’s global
financial institutions and markets, and the skills to
evaluate them.
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Financial Reporting and Analysis
Applying E-commerce in Business
Corporate Finance
Foundations of Finance
Portfolio Analysis
Financial Modelling
Introduction to Banking
Pricing of Securities in Financial Markets
Options and Futures
Empirical Finance
Financial Markets and Monetary Policy
Behavioural Finance
International Finance
Bank Risk Management
International Banking

Financial Management
This programme help students acquire a sound knowledge
of key management subjects, allowing students to analyse
the exciting possibilities and potential dangers that arise
when managing others. It also discusses how corporate,
social and environmental responsibilities impact on the
business organisation.
•
•
•
•
•

Financial Reporting and Analysis
Corporate Finance
Portfolio Analysis
Financial Modelling
Introduction to Organisational Behaviour

International Business Environment
Management, Innovation and New Technology
Pricing of Securities in Financial Markets
Options and Futures
Business Strategy
Human Resource Management
Management Psychology
Business Ethics
International Finance
Risk Management

UNIVERSITY
OF ESSEX

•
•
•
•
•
•
•
•
•
•

BACHELOR OF SCIENCE (HONOURS)
• Management and Marketing
This programme provides a powerful combination of two disciplines – managing organisations with a
specialisation in marketing – both which are of central importance in contemporary society. The management
units provide students with knowledge of the processes and practices relating to the management and
co-ordination of organisations; while the marketing units further students’ understanding of the role of
the marketing function in organisations, along with a socio-cultural perspective on markets, customers
and consumers.
Course Structure
16 units completed in 18 months over 4 academic terms

Mangagement and Marketing
The programme covers preparation of financial statements
and budgets, the conceptual framework of accounting,
the need for accounting standards and the importance of
corporate governance.
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Management Accounting 1
Management Accounting 2
Introduction to Organisational Behaviour
Applying E-Commerce in Business
International Business Environment
Digital Marketing and Social Media
Consumer Behaviour
Marketing Management
Business Strategy
Human Resource Management
Management Psychology
Management, Innovation and New Technology
Corporate Marketing
Business Ethics
Brand Management
Advanced Marketing
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ADMISSION CRITERIA AND APPLICATIONS

ADMISSION CRITERIA

APPLICATIONS

Kaplan Higher Education Academy in Singapore is part of
Kaplan Inc., a leading international provider of educational
and career services for individuals, schools, and businesses.
Kaplan serves students of all ages through a wide array
of offerings, including higher education, professional
qualifications, and corporate training.

Applications and Selection
Considerable care is taken by the university and Kaplan
Higher Education Academy in the selection of students.
Usually, the university and Kaplan Higher Education
Academy take about 3 weeks to process each
application. Therefore, it is advisable for potential
student to apply for admission at least 6 weeks before
the start of each intake.

Diploma Entry Requirement
• Direct entry for GCE ‘A’ level, Year 12 or equivalent
qualifications
• Year 9 to Year 11, GCE ‘O’ levels or equivalent
students will be required to take the Certificate in
Foundation Studies
• TOEFL score of 513-547 in paper-based test^ or
• TOEFL score of 183-210 in the computer-based test^ or
• TOEFL score of 65-78 in the internet-based test^ or
• IELTS 5.5 or equivalent
• Successful completion of Kaplan Higher Education
Academy
Applications who do not meet the adove entry requirements
will be assessed on a case-by-case basis.
^

Not applicable to Singaporeans and PR.

Bachelor Degree Entry Requirement
• Kaplan Higher Education Academy diploma
• Applicants holding polytechnic diploma, other
diploma-level higher diploma or advanced diploma
qualifications will be assessed on a case-by-case
basis subject to full approval by the university
• IELTS 6.0 to 6.5, as required by university
Scholarship Scheme
With effect from 1 Jan 2010, students need to meet the
following pre-requisites set by Kaplan Higher Education
Academy to be eligible for Kaplan Higher Education
Academy’s scholarship scheme i.e., for Bachelor’s and
Master’s degree sign-ups after 1 Jan 2010.
Scholarship Amount for Top 3 in a cohort:
No. 1 in the cohort: $10,000
No. 2 in the cohort: $7,500
No. 3 in the cohort: $5,000
Criteria:
•
•
•
•
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Attendance must be 95% and above for all modules.
All modules must be passed at first attempts.
For all modules, the average mark is 85.
Enrolled in Kaplan Bachelor’s or Master’s degree
programme, after completion of the diploma or
degree course and paid the first instalment
respectively.

International Students
The Immigration and Checkpoints Authority (ICA) of
Singapore requires all foreign students to hold a valid
student pass for their full-time study in Singapore, a
minimum of 90% attendance that must be attained.
EduTrust
Kaplan Higher Education Academy has achieved
EduTrust Certification. As required by the Council for
Private Education (CPE), it has put in place mandatory
requirements which include fee protection scheme,
medical insurance coverage and the use of a standard
PEI-student contract.
Fee Protection Scheme (FPS)
Under the Fee Protection Scheme (FPS), Kaplan Higher
Education Academy has put in place an insurance
arrangement that ensures fees paid by students to
the school are insured by Lonpac Insurance Bhd,
a CPE appointed service provider. The insurance
protection serves to protect the students’ fees in the
event a Private Education Institution (PEI) is unable
to continue operations due to insolvency, and/or
regulatory closure. Furthermore, the FPS protects the
student if the PEI fails to pay penalties or return fees
to the student arising from judgments made against
it by the Singapore courts. The FPS is compulsory for
all local and international students taking courses at
PEIs seeking EduTrust certification. FPS applies to
all courses with duration of more than 1 month or
50 hours. Students enrolled in these courses will be
required to pay a fee for FPS which varies depending
on the fees of the courses insured.
Medical Insurance
Kaplan Higher Education Academy has put in place
medical insurance under which all its students
(except those specifically allowed to opt out under
EduTrust certification guidelines) will be covered
for hospitalisation, outpatient and related medical
treatment for the entire course duration. AXA
Insurance Singapore Pte Ltd has been appointed as
the insurance provider. The fee payable for the entire
duration of the course is indicated in the fee schedule
of the student contract.

HOW TO APPLY AND REFUND POLICY

REFUND POLICY
Singaporeans/PRs and Non-STP international
Students who are already covered by their own medical
insurance plan (with an annual limit not less than
S$20,000) may be exempted from the plan provided by
Kaplan Higher Education Academy. Students signing a
new PEI-student contract can opt out from the medical
insurance coverage by indicating in the contract and
providing a copy of their medical insurance policy. CPE
has mandated that students who opt out must produce
their medical insurance policy for verification by the PEI.
Kaplan Higher Education Academy will only exempt
students who submit a copy of their medical insurance
policy for opting out.
Standard Student Contract
It is a mandatory requirement by the CPE that all
students, both local and international, sign the student
contract with Kaplan Higher Education Academy upon
the acceptance of the offer made by Kaplan Higher
Education Academy during the admission process. (Note:
Student contract will not be required for non-award
programmes with a duration of less than 50 hours or 1
month). The student contract serves to minimise future
disputes and hence, has to be completely understood by
students prior to make course fee payment.

1. Refund for withdrawal Due to non Delivery of Course:
The PEI will notify the Student within three (3) working
days upon knowledge of any of the following;
i.
ii.
iii.
iv.
v.

vi.

It does not commence the Course on the Course
Commencement Date;
It terminates the Course before the Course
Commencement Date;
It does not compete the Course by the Course
Completion Date;
It terminates the Course before the Course
Completion Date;
It has not ensured that the Student meets the
course entry or matriculation requirement as set
by the organisation stated in Schedule A within any
stipulated timeline set by CPE; or
The Student’s Pass application is rejected by
Immigration and Checkpoints Authority (ICA).

The student should be informed in writing of alterative
study arrangements (if any), and also be entitled to a
refund of the entire Course Fees and Miscellaneous Fees
already paid should the Student decide to withdraw, within
seven (7) working days of the above notice.
%

If student’s written notice of
withdrawal is received

100%

More than [60] days before the course
commencent date

70%

Before, but not more than [60] days before
the course commencent date

HOW TO APPLY

30%

Before, but not more than [30] days before
the course commencent date

All applications must be submitted to Kaplan Higher
Education Academy at least 1 month before the start
of each intake.

10%

Before, but not more than [70] days before
the course commencent date

0%

On or after the course commencement date

Please refer to CPE website (www.cpe.gov.sg) for details
on EduTrust, fee protection scheme, medical insurance
coverage and standard PEI-student contract.

Documents required for the programme application:
• Duly completed application form
• Certified/notarised copy of highest qualification
certificates and transcripts
• 2 Passport-size photos (full colour)
• Programme application fee
• Photocopy of passport
• Birth certificate
• Bank Statement (if applicable)
• Employment letter certifying applicant’s occupation
and salary (if applicable)
• Employment letter certifying parent’s occupation and
salary (if applicable)
• Personal statement/statement of intention (if
applicable)
• Latest Curriculum Vitae (if applicable)

2. Refund for Withdrawal Due to Other Reasons:
If the Student withdraws from the Course for any reason
other than those stated in (i) to (vi), the PEI will, within
seven (7) working days of receiving the Student’s written
notice of withdrawal, refund to the Student an amount
based on the refund table.
3. Refund During Cooling-Off Period:
The PEI will provide the Student with a cooling-off period
of seven (7) working days after the date that the Contract
has been signed by both parties. The Student will be
refunded the highest percentage (stated in the refund
table) of the fees already paid if the Student submits a
written notice of withdrawal to the PEI within the coolingoff period, regardless of whether the Student has started
the course or not.
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PROGRAMME OVERVIEW

FOUNDATION

DIPLOMA

DIPLOMA IN PROFESSIONAL BUSINESS ENGLISH

DIPLOMA IN COMMERCE

(Only for students who do not meet English requirements)

8 Modules / Duration: 8 months

Level 1

Beginner

130 contact hours

Level 2

Elementary

160 contact hours

Level 3

Pre-Intermediate

160 contact hours

Business Adminstration
Sales and Retail Management
Hospitality and Tourism Management
Logistics and Supply Chain Management
Human Resource Management

Level 4

Intermediate

160 contact hours

Level 5

Upper Intermediate

160 contact hours

Business Economics
General Studies
Finance and Banking
Marketing Management

CERTFICATE IN FOUNDATION STUDIES
3 Modules / Duration: 2 months

Diploma in Acountancy
Diploma in Business and Information Management

Critical Thinking

Diploma in Business and Law
Diploma in Computer Forensics

English for Academic Purposes
Mathematics

Diploma in Counselling
Diploma in Events Management
Diploma in Information Technology
Diploma in Mass Communication
Diploma in Legal Studies
Diploma in Web Technologies

• Year 9 to Year 11, GCE ‘O’ Levels* or equivalent
• Minimum IELTS overall score of 5.5 or equivalent
*
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Refer to page 13 for more information

• Year 12, GCE ‘A’ Levels or equivalent
• Minimum IELTS overall score of 5.5 or equivalent

BACHELOR’S

BACHELOR’S

BACHELOR OF SCIENCE (Honours)

BACHELOR OF BUSINESS DOUBLE MAJORS

12 Modules / Duration: 18 months
• Management
• Management with Accounting
• Management with International Business
• Management with Marketing

BACHELOR OF BUSINESS STUDIES (Honours)
12 Modules / Duration: 18 months
• Banking and Wealth Management
• Human Resource Management
• Information Management
• Logistics and Supply Chain Management
• Management
• Marketing
• Project Management

• Finance
• Business with Law

12 - 14 Modules / Duration: 16 - 24 months
• Accounting
• Business Law
• Banking
• Finance
• Management
• Human Resource Management
• Marketing
• International Business
• Hospitality and Tourism Management

BACHELOR OF ARTS DOUBLE MAJORS
11 - 13 Modules / Duration: 16 - 24 months
• Tourism and Events
• Public Relations
• Web Communication
• Communication and Media Studies

BACHELOR OF SCIENCE DOUBLE MAJORS
12 Modules / Duration: 16 months
• Computer Science
• Business Information Systems
• Cyber Forensics and Information Security

BACHELOR OF ARTS SINGLE/DOUBLE MAJORS
12 Modules / Duration: 16 - 24 months

BACHELOR OF ARTS (Honours)
12 Modules / Duration: 18 months

• Psychology

• Accountancy and Financial Management

MASTER’S

BACHELOR OF ARTS (Honours)
11 - 12 Modules / Duration: 16 months
• Business Management
• Business with International Management
• Business with Marketing Management
• Business with Logistics and Supply Chain Management
• Business with International Hospitality and Tourism
Management
• Mass Communication
• Mass Communication with Advertising
• Mass Communication with Business
• Mass Communication with Public Relations

BACHELOR OF SCIENCE (Honours)
14 - 15 Modules / Duration: 18 months
• Accounting
• Accounting and Finance
• Banking and Finance
• Financial Management
• Management and Marketing

MASTER OF SCIENCE IN BUSINESS
7 Modules and 1 Dissertation / Duration: 15 months
• Financial Management
• Hospitality and Tourism Management
• Marketing Management

MASTER OF SCIENCE
6 Modules with 2 Research Papers / Duration: 12 months
• Finance
• Management
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PROGRAMME LIST 2017
UNIVERSITY

PROGRAMMES

Global Diplomas / Other Diplomas

Certificate in Foundation Studies

Kaplan Higher
Education Academy,
Singapore
Diploma in Professional Business English Programme (PBEP)
Level 1-5 / Per Level

English Experience Program (EEP)
Degree Experience Program (DEP)
Study Tour
Prepartory Course for Singapore-Cambridge General Certificate of Education (Ordinary Level) Examination
*
Excludes optional modules: Chinese (S$1,605) Geography (S$3,210)

Royal Holloway
University of London,
United Kingdom

University College
Dublin, Ireland

Bachelor of Science (Honours):
• Management • Management with Accounting • Management with International Business • Management with Marketing
Master of Science:
• Finance • Management
Bachelor of Business Studies (Honours):
• Banking and Wealth Management • Business with Law • Finance • Human Resource Management • Information Mangement
• Logistic and Supply Chain Management • Management • Marketing • Project Management
Bachelor of Business Double Majors in:
• Accounting • Banking • Business Law • Finance • Hospitality and Tourism Management
• Human Resource Mangement • International Business • Management • Marketing • Public Relations
Bachelor of Arts Double Majors in:
• Communications and Media Studies • Tourism and Events • Public Relations • Web Communication

Murdoch University,
Australia

Bachelor of Science Double Majors in:
• Business Information System • Computer Science • Cyber Forensics and Information Security

Bachelor of Arts Single/Double Majors in:
• Psychology

University of
Portsmouth,
United Kingdom

Bachelor of Arts (Honours):
• Accountancy and Financial Management
Master of Science in Business:
• Financial Management • Marketing Management • Hospitality and Tourism Management

Northumbria
University,
United Kingdom

Bachelor of Arts (Honours):
• Business Management • Business with Marketing Management • Business with International Management
• Business with Logistics and Supply Management • Business with International Hospitality and Tourism Management

University of Essex,
United Kingdom

Bachelor of Science (Honours):
• Accounting • Accounting and Finance • Banking and Finance • Financial Management • Management and Marketing
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Bachelor of Arts (Honours):
• Mass Communication • Mass Communication with Advertising • Mass Communication with Business
• Mass Communication with Public Relations

COMMENCEMENT
DATE

COURSE
DURATION

(A)
COURSE FEE
(AFTER GST)

Feb 2017,
Apr 2017,
Jun 2017,
Aug 2017,
Oct 2017,
Dec 2017

8 months

S$11,556

Jan 2017,
Mar 2017,
May 2017,
Jul 2017,
Sep 2017,
Nov 2017

2 months

S$3,691.50

Feb 2017,
Apr 2017,
Jun 2017,
Aug 2017,
Oct 2017,
Dec 2017

10 months /
2 months

S$11,502.50 /
S$2,300.50

(B)
INTERNATIONAL
STUDENT
APPLICATION
FEE (AFTER GST)

S$492.20

(C)
INTERNATIONAL
STUDENT ADMIN
FEE (AFTER GST)

S$749

TOTAL FEE
(A+B+C)
(AFTER GST)

INSTALMENTS

S$12,797.20

1

S$4,932.70

1

S$12,743.70 /
S$3,541.70

1

1

Monthly 2017

3 weeks

S$1,070

S$74.90

Not Applicable

S$1,144.90

To be advised

48 hours

S$1,070

S$74.90

Not Applicable

S$1,144.90

1

To be advised

To be advised

To be advised

S$74.90

Not Applicable

To be advised

1

Oct 2017

12 months

S$12,305*

S$492.20

S$749

S$13,546.20

1

May 2017,
Nov 2017

18 months

S$27,820

S$492.20

S$749

S$29,061.20

2

Apr 2017,
Oct 2017

12 months

S$27,392

S$28,633.20

2

Apr 2017,
Oct 2017

18 months

S$29,211

S$30,452.20

2

16 Modules @
S$27,734.40
(S$1,733.40
per module)

S$28,975.60
(Total fees based on
16 modules, additional
modules required will
be charged at per
modules fees)

2

S$30,002.80
(Total fees based on
16 modules, additional
modules required will
be charged at per
modules fees)

2

S$24,353.20

2

To be confirmed

2

S$24,246.20

2

S$24,246.20

2

S$23,176.20

2

Jan 2017,
May 2017,
Sept 2017

S$492.20

Minimum
16 months

S$492.20

S$749

S$749

16 Modules @
S$28,761.60
(S$1,797.60
per module)

Jun 2017,
Dec 2017

18 months

S$23,112

Mar 2017,
Sep 2017

15 months

To be confirmed

Mar 2017,
Sep 2017

16 months

S$23,005

May 2017,
Nov 2017

16 months

S$23,005

Jun 2017,
Nov 2017

18 months

S$21,935

S$492.20

S$492.20

S$492.20

S$749

S$749

S$749

Note: Information is correct at time of print - Oct 2016. All prices quoted in Singapore dollars. Fees subjected to annual revision.
Kaplan Higher Education Academy reserves the right to revise the fees and commencement dates without notice.
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COURSE INDEX:
Kaplan Higher Education Academy
Diploma in Professional Business English
Certificate in Foundation Studies
Diploma in Business and Law
Diploma in Legal Studies
Diploma in Accountancy
Diploma in Mass Communication
Diploma in Events Management
Diploma in Counselling
Diploma in Business and Information Management
Diploma in Computer Forensics
Diploma in Information Technology
Diploma in Web Technologies
Diploma in Commerce (Business Administration)
Diploma in Commerce (Business Economics)
Diploma in Commerce (Finance and Banking)
Diploma in Commerce (General Studies)
Diploma in Commerce (Hospitality and Tourism Management)
Diploma in Commerce (Human Resource Management)
Diploma in Commerce (Logistics and Supply Chain Management)
Diploma in Commerce (Marketing Management)
Diploma in Commerce (Sales and Retail Management)
Kaplan ‘O’ Level Prep School
Degree Experience Program
English Experience Program
Study Tour

13
14
14
14
14
15
15
15
15
16
16
16
17
17
17
17
17
17
17
17
18
18
19
19
19

Royal Holloway, University of London
Bachelor of Science (Honours) in Management
Bachelor of Science (Honours) in Management with Accounting
Bachelor of Science (Honours) in Management with International Business
Bachelor of Science (Honours) in Management with Marketing

20
20
20
20

University College Dublin
Bachelor of Business Studies (Honours) in Banking and Wealth Management
Bachelor of Business Studies (Honours) in Finance
Bachelor of Business Studies (Honours) in Business with Law
Bachelor of Business Studies (Honours) in Human Resource Management
Bachelor of Business Studies (Honours) in Information Management
Bachelor of Business Studies (Honours) in Logistics and Supply Chain Management
Bachelor of Business Studies (Honours) in Management
Bachelor of Business Studies (Honours) in Marketing
Bachelor of Business Studies (Honours) in Project Management
Master of Science in Finance
Master of Science in Management

21
21
21
21
21
21
21
21
21
22
22

Murdoch University
Bachelor of Business in Accounting and Banking
Bachelor of Business in Accounting and Business Law
Bachelor of Business in Accounting and Economics
Bachelor of Business in Accounting and Finance
Bachelor of Business in Accounting and Management
Bachelor of Business in Accounting and Marketing
Bachelor of Business in Banking and Business Law
Bachelor of Business in Banking and Finance
Bachelor of Business in Banking and Management
Bachelor of Business in Banking and Marketing
Bachelor of Business in Business in Management and Business Law
Bachelor of Business in Business in Management and International Business
Bachelor of Business in Business in Management and Marketing
Bachelor of Business in Economics and Banking
Bachelor of Business in Economics and Business Law
Bachelor of Business in Economics and Finance
Bachelor of Business in Economics and Management
Bachelor of Business in Economics and Marketing
Bachelor of Business in Hospitality and Tourism Management and Business Law
Bachelor of Business in Hospitality and Tourism Management and Human Resource Management
Bachelor of Business in Hospitality and Tourism Management and Management
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23
23
23
23
24
24
25
25
25
25
26
26
26
26
27
27
27
27
28
28
28

Bachelor of Business in Hospitality and Tourism Management and Marketing
Bachelor of Business in Human Resource Management and Business Law
Bachelor of Business in Human Resource Management and Management
Bachelor of Business in Human Resource Management and Marketing
Bachelor of Business in International Business and Finance
Bachelor of Business in International Business and Hospitality and Tourism Management
Bachelor of Business in International Business and Human Resource Management
Bachelor of Business in International Business and Management
Bachelor of Business in International Business and Marketing
Bachelor of Business in International Business and Web Communication
Bachelor of Business in Marketing and Business Law
Bachelor of Business in Marketing and International Business
Bachelor of Business in Marketing and Public Relations
Bachelor of Business in Marketing and Web Communication
Bachelor of Arts in Communication and Media Studies and Marketing
Bachelor of Arts in Communication and Media Studies and Public Relations
Bachelor of Arts in Communication and Media Studies and Web Communication
Bachelor of Arts in Psychology
Bachelor of Arts in Psychology and Communication and Media Studies
Bachelor of Arts in Psychology and Human Resource Management
Bachelor of Arts in Psychology and Management
Bachelor of Arts in Psychology and Marketing
Bachelor of Arts in Psychology and Web Communication
Bachelor of Arts in Public Relations and Management
Bachelor of Arts in Public Relations and Marketing
Bachelor of Arts in Tourism and Events and Business Law
Bachelor of Arts in Tourism and Events and Hospitality and Tourism Management
Bachelor of Arts in Tourism and Events and Human Resource Management
Bachelor of Arts in Tourism and Events and Management
Bachelor of Arts in Tourism and Events and Marketing
Bachelor of Arts in Tourism and Events and Media Studies
Bachelor of Arts in Tourism and Events and Public Relations
Bachelor of Arts in Tourism and Events and Web Communication
Bachelor of Arts in Web Communications and Communication and Media Studies
Bachelor of Arts in Web Communications and Management
Bachelor of Arts in Web Communications and Marketing
Bachelor of Arts in Web Communications and Public Relations
Bachelor of Science in Business Information Systems and Computer Science
Bachelor of Science in Business Information Systems and Management
Bachelor of Science in Business Information Systems and Web Communication
Bachelor of Science in Computer Science and Management
Bachelor of Science in Cyber Forensics and Information Security and Computer Science
Bachelor of Science in Cyber Forensics and Information Security and Business Information Systems
Bachelor of Science in Cyber Forensics and Information Security and Management

28
28
29
29
30
30
30
30
30
31
32
32
32
32
33
33
33
34
34
34
34
34
35
35
35
36
36
36
36
37
37
37
37
38
38
38
38
39
39
39
40
41
41
41

University of Portsmouth
Bachelor of Arts (Honours) in Accountancy and Financial Management
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Northumbria University
Bachelor of Arts (Honours) in Business Management
Bachelor of Arts (Honours) in Business with International Hospitality and Tourism Management
Bachelor of Arts (Honours) in Business with International Management
Bachelor of Arts (Honours) in Business with Logistics and Supply Management
Bachelor of Arts (Honours) in Business with Marketing Management
Bachelor of Arts (Honours) in Mass Communication
Bachelor of Arts (Honours) in Mass Communication and Advertising
Bachelor of Arts (Honours) in Mass Communication and Business
Bachelor of Arts (Honours) in Mass Communication and Public Relations
Master of Science in Business in Financial Management
Master of Science in Business in Hospitality and Tourism Management
Master of Science in Business in Marketing Management

43
43
43
43
43
44
44
44
44
44
44
44

University of Essex
Bachelor of Science (Honours) in Accounting
Bachelor of Science (Honours) in Accounting and Finance
Bachelor of Science (Honours) in Banking and Finance
Bachelor of Science (Honours) in Financial Management
Bachelor of Science (Honours) in Management and Marketing

45
45
45
45
46
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Kaplan City Campus @ PoMo
1 Selegie Road
Level 6 Singapore 188306
Kaplan City Campus @ Wilkie Edge
8 Wilkie Road
Level 2 Singapore 228095
Tel: (65) 6733 1877
Email: info.sg@kaplan.com
Kaplan City Campus @ Bugis
100 Victoria Street
(National Library Building) #09-02
Singapore 188064
Registered with Committee
for Private Education (CPE),
part of SkillsFuture Singapore (SSG).
UEN 199409389H
Validity: 20/05/2014 - 19/05/2018
www.kaplan.com.sg

